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International Cuisine Tracker -
US

"Consumers are seeking out comfort food both in
foodservice and in CPG. International cuisines that are
familiar to the consumers, especially as comfort food,
will draw them in to try more innovative ingredients.
Adventurous eaters in particular are looking to spice up
their classic comfort foods with new flavors."

- Emma ...

March 2021

Healthy Dining Trends - US Quick Service Restaurants - US

“In recent years the percentage of diners making healthy “Quick service restaurants stood to benefit the most

choices has grown, and the majority of consumers who from the COVID-19 crisis thanks to their affordability

order from restaurants continue to select healthy menu and their longstanding investments in drive-thru,

items at least some of the time. However, the COVID-19 takeout and delivery. They're also viewed as the safest

pandemic has caused a decline in balanced dining, with and most convenient meal solution for many American

more consumers going the direction ... families right now and for the foreseeable future. QSRs
will need ...

Full-service Restaurants - US Consumers and the Economic
Outlook - US

“Full-service restaurants are certainly feeling the effects
of COVID-19 more intensely than their limited-service
counterparts, but that does not mean they’re down for
the count. Current full-service patrons are highly
engaged meaning operators have a prime opportunity to
reach them with exciting on- and off-premise
experiences. Restaurants will need to ...

“Despite COVID-19 putting a dent in consumers’
finances and morale, many still remain hopeful on their
financial situation going forward. A recovering US
economy, rallied by the availability of a vaccine, has
instilled optimism in many consumers during
tumultuous times. In spite of that, how well this
recovery can be ...
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Convenience Store Foodservice -
US

“Convenience stores’ foodservice sales are suffering
during the pandemic due to far fewer drivers on the
roads and an increase in online and bulk grocery
shopping. Temporary halts of self-service foodservice
options also hurt sales in 2020. C-stores must recover
foodservice sales by stealing a page from restaurants’
playbooks and ...
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Restaurant Value and Pricing - US

“Value remains top of mind for dining decisions as many
Americans cut back on foodservice spending due to the
ongoing COVID-19 crisis and economic uncertainties.
Restaurants must improve the convenience of their off-
premise options via tech solutions for faster and
effortless ordering, pickup and delivery to satisfy
consumers’ needs and ...

How America Dines - US

“The pandemic has been an Earth-shattering event for
the foodservice industry, one that will reshape the entire
industry landscape and alter how Americans dine. The
industry will emerge from the pandemic smaller and
leaner as FSRs close and new small-footprint LSRs
spring up focused primarily on takeout traffic.
Consumers will ...
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