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Small Kitchen Appliances - China

“Though the overall small kitchen appliance market is
under pressure, appliances apt for a healthy and
convenient diet, such as automatic cooking machines
and air fryers, see greater growth potential. The family-
cooking scenarios (eg cooking as a parent-children
activity and appliances as educational tools) help
uncover new territory for small ...
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Household & Cleaning Appliances
- China

"With the continuous advancement of local companies
in product innovation, more and more consumer needs
are being met by new products. Technological
innovation in household cleaning appliances will always
be the main driving force of the market. Localised
innovation will be an important success factor for
enterprises."”
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Large Kitchen Appliances - China

“Consumers show significant interest in upgrading their
kitchens with products that improve their quality of life,
such as water purification equipment, integrated
cookers and dishwashers. Premiumisation with
intelligent features and multi-function integration
serves as the primary stimulus to consumers’ demand
and market development. However, brands should also
pay attention to ...
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Personal Care Appliances - China

“The personal care appliance market achieved good
growth in 2021, with consumers’ high interest in both
replacing their existing products and trying new ones.
As competition intensifies with new players constantly
entering the market, brands should focus on a product-
centric strategy to meet consumers’ ever-diversifying
and changing demands for personal ...
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Home Retailing - China

“The home retailing market experienced decent growth
of 9.4% in 2021, driven by consumers’ pursuit of high-
quality home products to elevate their home ambience.
However, the resurgence of COVID-19 in early 2022 has
impacted the growing momentum, and the uncertainty
and insecurity has led consumers to desire comfort and

Attitudes towards Home Living -
China

“It is important for home brands to strike a balance
between quality, design and value to win in a very
fragmented market. At the same time, they need to be
more vocal in promoting themselves as design or
lifestyle trendsetters, as in the fashion or beauty
industry.

The proliferation of ...
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