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Theme Parks and Amusement
Parks - China

“Theme parks and amusement parks are estimated to
see slower but still healthy growth in terms of visitor
volume. The market will become more mature.
Establishing a well-known brand will be critical for
future competitiveness. Park brands can leverage
products that source inspiration from parks’ IPs to grow
sales, such ...

Family Leisure - China

“The leisure market will need to be aware of more
diverse types of families, as the singles economy and pet
economy are changing the structure of families in urban
China. Brands need to respond by being more
considerate of their service offerings to make sure they
accommodate different preferences and ...

Night Life - China

“The China night life market is a big market with
potential to grow, but current supplies are still limited.
All walks of night life, including dining, entertaining,
shopping, exercise/sports and cultural related, have
seen opportunities to grow. Overall Chinese consumers
mostly want to be relaxed or de-stressed but there ...
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