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BPC Ingredient Knowledge -
China

“The competition over BPC product efficacy is now
intensified to the ingredient level. With branded
channels, third-party platforms and professional KOLs
shaping keen consumers’ ingredient knowledge,
ingredient positioning can be designed from various
aspects — naming, communicating, and segmentation to
better resonate with consumers who are growing
savvier.”
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Oral Care - China

“The importance of oral care is not just about
maintaining hygiene; it’s a crucial part of people’s health
and beauty routines. For one thing, oral care products
could be positioned more holistically in relation to
health and expand their territories to treat more oral
health issues; for another, the appearance ...
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Hair Colourants and Styling
Products - China
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Haircare - China
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“The hair colourants market has been more resilient
than the styling market during COVID-19. But
consumers’ colour preference has shifted rapidly from
vibrant colours which were in last year to more natural
colour today. Despite the changes, safer and natural
solutions remain the core needs. As for styling products,
CONSuUMmers ...

“Consumers are growing into function driven for
haircare products, where caring features are taking the
lead. As consumers associating health scalp to better
hair conditions and interested in maintaining long-term
scalp/hair healthiness, the future opportunities of scalp
care is to go beyond anti-hair loss and boldly blend into
other ...
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