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Consumer Spending Sentiment -
2H - China

“China’s economic development is facing pressure. On
the one hand, there are lingering uncertainties regarding
the domestic epidemic situation despite the recent
relaxation of restrictive policies, and people’s short-term
confidence has not yet rebounded. On the other hand,
the international economic environment has also
brought a lot of instability to ...
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Marketing to Modern Women -
China

“The concept of what makes a good woman is evolving,
and modern women have a strong desire to achieve self-
development through continuous learning. They are
driven by the new principle, of striving to be more
independent both in finance and in their personal life,
and savvier in terms of making ...
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Lifestyles of Gamers - China

“Benefits brought by playing games, such as improving
social interactions, developing hobbies and interests,
and breaking stereotypes about people, are widely
recognised by game lovers. They are expecting more
diversified game co-branding activities, ranging from
purchasing co-branding physical products to
participating in co-branding activities in games, and
eyeing the upgrading ...

September 2022

FEERE | ENAHEMREREK -
China

“RRALAE A SRR AR IR EFIMEATE B RS

HEOEANFENN 0. ISR ETRNER AL L
ML THBEME BZRMARGFHRT ESHIB, "

Marketing to Men - China

“Men’s attitudes towards marriage, family and social
roles, lifestyle and personal pursuits have been changing
recently, which generates new opportunities for brands.
Their increasing involvement in family activities enables
brands to explore targeting men’s family role. Their
desire to ‘feel young’ could trigger consumption of
products offering a physical or ...
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Consumer Spending Sentiment -
1H - China

“The steady recovery of China’s economy was disrupted

by the large-scale COVID-19 resurgence in March 2022.

Although economic development has been severely
challenged, consumers’ financial situation and long-
term confidence remain stable. Although the current
economic indicators have basically returned to positive
in June, the economic recovery in the second half ...
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The Chinese Consumer: Adjusting
to Uncertainties - China

"Brands which build on authentic experiences featuring
both convenience and transparency are likely to stand
out from the competition, as these factors may trigger
the sense of reassurance and comfort which is highly
desired when people have to deal with financial
struggles and uncertainties during and after the
pandemic. Besides ...
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Marketing to Over-55s - China

Marketing to Pet Owners - China

“Pet themed engagement has the emotional impact on
not only pet owners but almost everyone who likes
animals. As a result, a wide range of brands in different
categories, including sports, luxury and even car brands,
start to explore their opportunities in association or
collaboration with pets, especially when targeting ...

Marketing to Gen Z - China

“The key to marketing to Gen Z is understanding their
diversity and inclusivity. They are more open to new
thinking, culture, trends and lifestyles, while at the same
time, well aware of the learnings older generations have
left them. That is partly why they appear so complicated.
In terms of ...
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"Age is just a number, not a definition. Similar to
younger consumers today, the older generations are also
embracing digital life and keen on exploring new
hobbies and engaging in various trendy experiences with
regard to fitness, fashion and smart home lives. Also,
being aficionados of time-honoured domestic brands,
OVEr-556 ...
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Marketing to Young Families -
China

“With the Double-Reduction Policy and Family
Education Promotion Law coming into effect in late
2021, aiming to reduce the pressures of excessive
homework and after-school tutoring, a major shift has
been seen in educational learning goals, from academic
achievement to a moral quality, diverse knowledge and
skills. Positive feedback is ...
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Fan Economy - China

“Today’s more sophisticated Chinese consumers are
seeking a deeper connection with brands beyond
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Attitudes towards Home Living -
China

“It is important for home brands to strike a balance
between quality, design and value to win in a very
fragmented market. At the same time, they need to be
more vocal in promoting themselves as design or
lifestyle trendsetters, as in the fashion or beauty
industry.

The proliferation of ...
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products and are growing to become brand fans. The job
of brands is not only informing consumers of the latest
trends, but also providing a sense of companionship and
reflecting their values and personality. In response,
brands ...
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