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Beer - China

“Rejuvenation and premiumisation have been the
growth engines and development directions of beer
brands. To differentiate products from the competition,
brands need to target the increasingly segmented
demands of different consumer groups, with more purist
beer launches for males and more imaginative flavour
innovation for females. Building a distinctive brand ...
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Western Spirits - China

“The spirit market is recovering with unprecedented
speed after the pandemic, consumers’ willingness to
drink is driven by not only post-lockdown compensatory
spending but also by ever adapted trendy lifestyle.
Consumers are embracing multiple drinking occasions,
which provide companies opportunities to go bolder in
both flavour innovation and creative engaging ...

Chinese Spirits - China

“The Chinese spirits market is moving towards
centralisation, with leading brands gaining ever greater
value share. However, consumers’ exposure to a
plethora of alcoholic beverage options and stereotypes
about baijiu will impact future market growth. Chinese
spirits brands should not only capture rising health
consciousness by providing healthy alternatives, but ...
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Instant, Drip Bag and Pod Coffee -
China

“Instant coffee, being as the first cup of coffee among
many consumers, has an important role in China’s
coffee consumption. Product upgrades around flavour
and format help rejuvenate the category by satisfying
consumers’ evolving needs. Brands can proactively help
consumers sustain their in-home habits since the
COVID-19 outbreak as well ...
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Infant Milk Formula - China

“Although the decline of new births is hard to reverse,
IMF brands still have chances to secure revenue with
premium product innovations in the growing-up milk
formula sector in particular, with a focus on upgraded
nutrition compositions targeting specific health
functions such as gut-friendliness, body development
and sleep benefits. "Personalised ...

RTD Coffee - China

"The RTD coffee market is expected to recover quickly
and continue a double-digit growth momentum in the
next five years. However, it faces threats from instant
and freshly made coffee. To stay relevant, brands should
catch up with the plant-based trend and continue
investment in flavour innovations. At the same ...
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Functional Drinks - China

“Conventional functional drinks associated with sports
drinks and energy drinks are recovering slowly from the
pandemic, with increasing work-life pressure boosting
demand for energising and fatigue relief, while
persistent uncertainties pose a threat to key outdoor
consumption occasions. In addition, consumers show
concern about additives and potential side effects of ...
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Sparkling Drinks - China

“Sparkling drinks have been refined with sugar-free,
low/no/reduced calorie and fat claims following the
growing popularity of sparkling water. However, the
prevalence of these minus claims in new products also
results in increasing homogeneity. Brands should
support consumers’ new consumption habits after
COVID-19 by elevating their in-home experiences ...
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Breakfast Foods - China

“COVID has hit the breakfast market mostly on out-of-
home occasions, but grown in-home consumptions that
breed consumers seeking for balanced nutrition and
fresh ingredients. The new consumer aspiration of
regional taste also puts pressure on product innovation
for the out-of-home sector, while in-home market will
benefit from quicker, healthier and ...

Plant-based Drinks - China

“The plant-based drinks market is expected to bounce
back quickly to pre-pandemic levels but growth will
remain slow in the long run. To stand out amid intense
competition, brands should accelerate the pace of their
product innovation to serve different need spaces. They
could also expand into other beverage categories ...
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Tea Drinks - China

“Tea drinks of different formats have experienced the
pandemic differently, with the RTD segment facing
challenges posed by limits on out-of-home consumption,
while tea infusions enjoyed an uplift thanks to the
increased time spent at home. Successful practices have
been borrowed from the instant coffee market,
precipitating a premiumised consumption ...
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Milk and Dairy Beverages - China

“Consumers’ increasing needs and expansion in
consumption occasions give milk and dairy beverages
market growth potential both within the market and
from bigger casual drinks market. Chilled milk will
benefit from highlighting its nutrition advantages over
ambient milk and ambient yogurt. While health halo of
dairy and wider awareness of ...
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Beverage Blurring - China

“Facing with consumers’ spoiled taste as a result of
continuous innovation from tea and coffee houses,
enhancing overall consumption experience beyond
flavour with the assistance of blurring will be important
in driving the growth in non-alcoholic drinks sector.
Rising priorities of healthy eating not only contribute to
the demand of ...
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