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Consumers and Later Life
Planning - UK

“There is considerable latent demand for later life
planning among over-45s, especially among those aged
45-64. If providers can effectively tap into this and
engender earlier engagement, for example by offering
free will reviews or retirement health checks, it would
expand the client base and generate new opportunities
for growth ...

July 2022

Retirement Planning - UK

“The retirement planning environment has so far held
up well despite the challenges that the COVID-19
pandemic has placed on the market. Cost of living
pressures pose a new challenge for the industry. With
inflationary pressures expected to persist throughout
2022 and into 2023, consumers face tough decisions.
More people ...

April 2022

Motor Insurance - UK

“Regulatory change marks a new era in the motor
insurance market. Pricing and customer retention
strategies will evolve throughout 2022 as insurers
respond to the changes. Inflation poses a significant
challenge for the market, causing claims costs and
premiums to rise. Innovation demonstrates the
opportunities for this market to enhance ...

Consumers and the Economic
Outlook Q1 - UK

“Even before the conflict in Ukraine, inflation had
become the biggest concern for consumers, brands and
the British economy for 2022. Households are set to
endure the biggest squeeze on real incomes in decades,
and the conflict in Ukraine will only add to existing
inflationary pressures. This is seen in ...

March 2022

Travel Money - UK

"Demand for travel money is set to soar this year as
people take overseas holidays again in greater numbers.
However, we won’t see an immediate return to pre-
pandemic levels. This is partly because of lingering
COVID concerns and, more pertinently, the fact that the
UK is facing one of the ...
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Consumers and Financial Advice -
UK

“The financial advice market has undergone significant
digitisation in recent years. This is set to continue as
hybrid and fully-online advice services become
commonplace. There are opportunities for providers to
better educate consumers about financial advice to draw
more people to the market.”

— Natasha Hayes, Financial Services Analyst ...
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