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Consumer Snacking Trends -
China

“Snack sales have benefited from increased in-home
food consumption in 2020 and future growth will be
driven by more diversified consumption occasions as the
boundaries of snacks and meals continue to blur.
Healthier ingredients have become the most wanted
premium feature, suggesting ingredient stories are still
the most intuitive ...

Festive Foods - China

“Due to the epidemic, e-commerce has expanded faster
in lower tier cities and along with the revival of
traditional culture, regional brands will benefit a lot
from mature e-commerce and regional culture. In the
long term, how to make festive foods fun and novel will
be an important, ongoing task ...
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