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Marketing to Young Parents in
Lower Tier Cities - China

“With the development of information flow and
omnichannel retailing, young parents in lower tier cities
are increasingly approaching those in big cities when
purchasing and selecting products for their kids, and are
more sensitive to products ranked as bestsellers, word-
of-mouth recommendations, and popularity of the
brands. Meanwhile, from rewards for ...
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Eating in Lower Tier Cities - China

“Flexible dieting has become increasingly popular
among premium consumers in lower tier cities. Besides

Purchasing Technology Products
in Lower Tier Cities - China

“Curious about new technology trends and new launches
from tech brands, lower tier city consumers are fond of
browsing comprehensive platforms that provide diverse
content and exploring ‘unique finds’ that take their
fancy. On top of product innovation, technology brands
should also build brand characteristics via scattered
brand touchpoints and ...

Spending Habits in Lower Tier
Cities - China

“Consumers in lower tier cities have demonstrated
significant improvement in consumer confidence and
spending power, and have not shown compromise in
quality of life even under the impact of the COVID-19.
Whether it is home life, or sports and fitness, their
pursuit of technology and intelligence, fashion and trend
is ...

Beauty in Lower Tier Cities -
China

“An influx of new beauty concepts and BPC products are
constantly refreshing consumers’ understanding of
beauty and makeup in lower tier cities. In addition to
ingredients and efficacy, they are beginning to pay more
attention to novel experiences brought by product
textures, scent types, colour effects and format
innovations and ...
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the body shape management, they also started to pay
more attention to diversified emotional values brought
by food and drink consumption. Particularly in lower
tier cities where the regimen concept is highly
penetrated, products with different ...
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Car Owners in Lower Tier Cities -
China

"With ever more automotive KOLs tapping into Douyin
and Bilibili, lower tier city consumers can access more
automotive information on these video platforms. They
prefer professional and humorous automotive
influencers, who can help consumers learn more
knowledge about cars and offer a new form of
entertainment or leisure. At the ...
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Social Media Usage in Lower Tier
Cities - China

“With the rise of short video platforms and the booming
of various platforms such as Bilibili and Xiaohongshu,
lower tier city consumers are no longer using social
media only to socialise, but to see the outside world and
look for rich life inspiration. Furthermore, they also
have higher expectations concerning ...
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