MINTEL

April 2022

hLita3y ——PU=EF - China

“hEHBREER T LA S BRI K App , BA
XLAPPEE T FE ZHRNAMELBTRS. A%
BCIEHTRE AR B UAE R, FL , ke
R FSEBIVR (REHISR) /AR CEIRIISR) DR KRN
ASERBRRTIB AR, b, BB KR EMEM
TIEERBMREIHTRETREZR , Gl IS EIEMR
BAFE HERACHTNERS. REMZIEEX ML
=, TIHERENTR, FIHBREES | NMKIHE
EXMABWAGRIEAE, ~

- BuTts , BRRSOATIm

March 2022

Digital Trends - Q4 - China

"Chinese consumers have become highly dependent on
social media apps in their daily lives, driven by the wide-
ranging content and various digital services integrated
in those apps. Experience matters a lot to consumers
when they use social media. Therefore, brands should
consider leveraging technologies such as VR/AR and
virtual ...
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E-Learning - China

“Adult e-learning market experiences accelerated
development when the “Double Reduction Policy” puts
an end to K-12 tutoring, forcing most of the education
service providers shift business focus to adult education.
Consumers’ demand of online education mainly focuses
on career and self-improvement. Courses and content to
improve competence in workplace are ...
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Mobile Phones - China

“Cutthroat competition has forced mobile brands to seek
out strategies to stand out, either by expanding the
market by leveraging 5G or venturing into the high-end
market with more premium devices and services. But on
the consumer side, the attention is transitioning away
from products to the value of the ...
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Digital Trends - Q3 - China

“Digital brands have entered the stage of ecological
competition. The pressure of peaking traffic has made
industry players seek market opportunities in emerging
industries such as tablets, games, and new energy
vehicles. Various digital platforms keep fighting for
consumers’ attention among screens. Among them,
social media continues to develop towards ...
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Esports - China
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“Mintel is confident about the long-term prospect of the
esports industry despite the growth slowdown in the
number of pan-esports participants in 2021. The esports
industry will further diverge in participants’ needs as the
industry develops and matures. Professional services are
increasingly important in order to serve hardcore fans’
needs ...
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Digital Trends - Q2 - China

“The COVID-19 outbreak has presented opportunities in
other devices, such as wearables, smart speakers, and
smart household accessories. Video-based content in
various formats and duration are now important
resources for consumers’ leisure and entertainment,
eCommerce, skills and knowledge, travel inspiration,
and more. Accelerated digitisation in consumers’ lives
hasled to ...
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Wearable Devices - China

“The market as a whole continues to grow. In terms of
functions, wearable devices are about to shift from being
primarily used for activity tracking to medical
monitoring and improving overall health. Besides
sticking closely to the health sector, industry players are
also exploring segmented users’ needs, such as targeting
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Digital Trends - Q1 - China

“Digitalization in China has accelerated with the rapid
development of internet penetration, especially in rural
areas. Consumers rely more on social media activities,
as many consumer trends continue to expand, such as
online shopping, short videos, live streaming commerce,
and gaming. Big internet and manufacturing companies
continue to build up ...
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Health Tech - China

“Health technology is gaining traction as consumers
encounter new health concerns, aging problems, and
heightened emotional stressors. Middle-aged people are
focusing on managing health risks while young people
are looking for gamified features in health technology.
Health technology’s future opportunities lie in delivering
tools with consumer-centric practical functions, meeting
the ...

Technology Habits of Gen Z -
China

“Gen Zers are defining how marketers utilize technology
services. Their technology habits are shifting from
games to more hands-free entertainment-based
activities. Their views on technology services have also
been influenced by wider events and circumstances,
namely COVID-19 and rising social pressure related to
finances and health and wellbeing. Brands offering ...
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