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Menswear - UK

“The menswear market has been hard hit by the
COVID-19 outbreak as it has removed the main drivers
for purchasing new clothes. Menswear specialists, in
particular those specialising in formalwear, have
suffered the most as men embrace more casual outfits.
The long-term prospects are that the menswear market
will return ...

Childrenswear - UK

“While COVID-19 has led to a big fall in appetite for
fashion, childrenswear has been more resilient due to its
shorter lifespan and as parents have prioritised spend
on their kids over themselves. Looking forwards, there
are opportunities for more sub-brands targeting the
growing tween and teen markets, as there ...

Optical Goods Retailing - UK

“In the immediate aftermath of the COVID-19 outbreak
in the UK, the optical goods and services market
suffered large declines as stores were forced to close.
This has led some chains to rethink their store positions
as city centres and shopping centres remain quiet even
with stores re-opened. Meanwhile, with ...
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