MINTEL

December 2019

XA KERES - China

‘R EREF RN TE— M EMNARS |, BT
RALEAEYE. HRBZNRKELEIRZIR BT
HRER , MAFEAFLIHREE LR T ERER R4, [
i, R FEZMSSRERRKLRE. SUIREKN |, &
FHRENSWEBAEN., RITMEMEETRIBIT R
BEMUPIMREAN , EERINFKFRERT | FHHEBHIA
FRENFEIIFRR. ”

— Wik, VIR

November 2019

Night Life - China

“The China night life market is a big market with
potential to grow, but current supplies are still limited.
All walks of night life, including dining, entertaining,
shopping, exercise/sports and cultural related, have
seen opportunities to grow. Overall Chinese consumers
mostly want to be relaxed or de-stressed but there ...
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Marketing to University Students -
China

“Today’s students are seeking more diverse experiences
than ever, which stimulates their strong desire for
consumption. However, at the same time, they are
highly conscious of self-management and self-
regulation. They are more aware of the importance of
emotional intelligence, controlling and expressing their
emotions, and handling interpersonal relationships.
They hold ...
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Marketing to Modern Families -
China

“Parents and children in Chinese families still spend a
lot of time together, but parent-child relations have been
changing. More parents have realized the importance of
developing independence in their children and in many
areas are willing to let them choose what to buy. At the
same time, children are ...
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Attitudes towards KOLs - China

“With the rapid growth of social media influencers and
development of MCN agencies, the KOL industry is
going through a professionalization process and the
KOL industry and market will be more competitive. The
diversification of KOLs and social media followers will
push the fragmentation of the KOL market but it ...
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