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Attitudes towards Home Delivery
and Takeaway - UK

“The takeaway industry was gathering momentum prior
to COVID-19 and the closure of restaurants has
accelerated this further. Third-party aggregators, such
as Just Eat and Deliveroo, have effectively helped
operators to roll out and manage home delivery services.
Whilst many operators will shift their focus back to
dine-in trade once ...

Consumers and the Economic
Outlook - UK

“GDP grew by 1.0% in the final quarter of the year as the
economy bounced back more strongly than in expected
in December, following the dip in November caused by
the second lockdown of England and other lockdowns
and restrictions in various parts of the country. Despite
this slight ...

Menu Trends - UK

“With so many people’s travel plans being curtailed as a
result of the pandemic, consumers now seek to
experience global flavours that give them a sense of
being away. Unsurprisingly then, consumers prioritise
taste over healthfulness when deciding what they want
to eat and drink and will seek menus that ...

Leisure Outlook - UK

“The closure of pubs and restaurants across large parts
of the UK prior to Christmas resulted in a record
number of people regularly ordering takeaway food over
the festive period. The momentum gained by the
takeaway sector will continue beyond the peak of the
pandemic, but pubs and restaurants that ...

Foodservice - UK
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