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December 2022

Instant, Drip Bag and Pod Coffee -
China

“Increasing consumer interest and exciting new market
offerings facilitate the growth of the coffee market in
China. On the other hand, consumers expect further
exploration of coffee flavours to satisfy their curiosity,
while one the other they constantly look for products
that are beneficial to their wellbeing, both physically and
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Bottled Water - China

“Less on-the-go consumption occasions, due to the
uncertainty of COVID, poses a threat to the bottled
water market. Flavoured water and sparkling water have
witnessed increased popularity. In the future, products
for segmented occasions and consumers will be the
innovation direction. Good-looking packaging can help
add value as well as ...
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Functional Drinks - China

“Managing consumers’ expectations regarding the
efficacy of functional drinks is the key to product
innovation and communication. Well-known TCM
ingredients can win consumers’ affinity and benefit the
establishment of long-term consumption habits by
incorporating functional drinks into health management
routines. The new product development focus needs to
shift to holistic ...

reports.mintel.com



MINTEL

K45k - China

P s REILH TR EARR IR R IR H =

T, BRTIERSEREQBERIXR , REMIIEZRA
PORAETEAISN , ERRE N 3R SRR |

REARRRMN™ 0, H—AE , BRI FIA R
HMARIX —EZRUTFE , REGTRAESIHRRE K

»
W o

~ R SEARAATIN

FAA A - China

"20226F , HIERNEIE R TIAHRR BP0 77 0BT K
BER. R, IRIVBMABERR | XIERTHFRAR
MRS, FEFRHAHERNT , b FERIRAEE K
HRETK , FHAEFFBRSHIANEKR. B, UFERE
ERRBERERSERRESG , MR STRE 18
LHRERERFNRR. "

September 2022

Sparkling Drinks - China

"A resurgence of COVID-19 has made consumers realise
the importance of CSD during troubled times. In
addition to strengthening emotional connections with
consumers and focusing on their home-centric lifestyles,
CSD should also proactively cast aside its sugary image
with better-for-you offerings. Meanwhile, texture
innovation highlights a differentiation approach in
sparkling ...

Western Spirits - China

“In 2022, market downturn caused by COVID has
slowed the growth of Western spirits. However, the
development of niche spirits is still significant, thanks to
strong purchasing power from younger adults. In
uncertain times, brands would need to keep up with
changing consumer need and keep drinkers engaged
with the ...
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RTD Coffee - China

“In 2022, the COVID outbreak has slowed the growth of
RTD coffee. However, the future outlook is optimistic
thanks to the evolving coffee culture and expanding
consumption occasions. As consumers are trending
towards healthy lifestyles, RTD coffee innovation should
balance health and indulgence. In the ever-competitive
coffee market, brands could ...
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Consumption Habits of Alcoholic
Drinks - China

"In 2021, out-of-home alcoholic drinks achieved strong
market recovery with resumed on-trade services; the in-
home sector maintained its growth trajectory with
diversified product availability in the market. While
Western spirits and RTDs enjoy prosperous market
expansion, consumers’ passion for wine should not be
neglected. Following ever healthier consumption habits,
the ...
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Plant-based Drinks - China

“New product development is crucial to the growth of
plant-based drinks. Soya-based drinks is promising
thanks to high-quality content endorsed by the national
nutrition guide. Opportunity also lies on claiming
ingredients with well-recognised functional benefits
especially probiotic. In terms of communication, brands
can establish themselves as Moral Brand that acting ...

Tea Drinks - China

“RTD tea drinks returned to its growth trajectory in
2021 with resumed out-of-home consumption
occasions, while tea bags still achieved strong growth
with increased innovation activities. It’s important to
pay more attention to consumers’ evolving taste
preferences with a diversified product portfolio,
including pure and niche tea offerings with health ...
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Milk and Dairy Beverages - China
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"White liquid as a whole had the best performance this
year. But ambient plain milk needs to be conscious
about pricing and pay more attention to taste, while
chilled plain milk can leverage more dimensions to
deliver the concept of freshness. White powder is
leveraging the growing silver economy and ...
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Beverage Blurring - China

“Under the ongoing sugar reduction revolution in non-
alcoholic drinks, natural ingredients such as fruits
provide another approach besides sugar substitutes in
delivering flavoured options with different sweetness to
cater to different consumers’ needs. With the evolving
role of non-alcoholic drinks in supplementing nutrition
and blurring boundaries between categories,
opportunity also ...
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Purchasing Food and Drink for
Children - China

“The release of the first children snack standard has set
the standard bar high for children food and drink
products, coupled with recent education reformation
towards promoting children’s holistic wellbeing, this
market is being increasingly valued by capitals and
enterprises. Facing scrutiny by ever knowledgeable and
health driven parents, opportunities ...
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