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Nutrition Knowledge - China

“The era of intentional spending is expected to drive
food and drink with health and nutritional positioning
towards higher quality, as consumers are forced to
reassess their real needs due to reduced discretionary
funds. Meanwhile, consumers' desire for healing and
slow living during the period of economic recovery will
likely ...
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Immunity and Gut Health
Management - China

“Consumers’ tactics for improving immunity have
evolved from building external barriers to viruses to
building a healthy and active lifestyle. Brands may seize
this immediate market opportunity to link immune
improvement with active lifestyles to upgrade their
brand images. While consumers have not yet fully
understood the importance of improving ...
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Seniors' Wellbeing - China

“Given the standards for healthy Chinese older adults
emphasises the importance of helping seniors live
healthily physically, psychologically and socially, these
three aspects will become the future directions for
companies and brands that wish to tap into the seniors’
wellbeing sector. Companies and brands should also
‘listen to’ seniors’ health ...
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Health Tech - China

“Consumers have become more health conscious and
expect more from health tech than simply tracking their
health data. Brands have the opportunity to provide
comprehensive health solutions that can support
consumers to manage both physical and mental health
more effectively. Holistic health management functions
to help consumers achieve their health ...
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Managing Emotional Wellbeing -
China

“Stress ranks as the current top cause of emotional issue
of Chinese consumers. The jobless, low-earners, young
generations, solo-living consumers and new moms are
seen as more vulnerable to mental issues. Consumers
now are seeking for emotional wellbeing through more
relaxing and accessible ways, such as de-stress leisure
activities, going ...
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Trends in Health and Wellness -
China

“The market demand for eye healthcare is expected to
increase as eyesight problems once again become the
number one sub-health issue. While the majority of
consumers acknowledge the effects of technology on
their eye health, their eye protection needs vary
according to their specific life stage. Brands have the
opportunity ...
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Children's Nutrition - China

“The newest dietary guidelines for children are more
specific than before, which will benefit parents with a
more straightforward guide to feeding children.
Companies and brands should adopt this change with
innovations and marketing messages to support parents.
They should focus on expanding the occasions for
hydration and education on ...
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