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New Retail - China

“Today’s Chinese consumers are used to shopping online
for most consumer goods, yet physical venues remain
vital for categories where consumers don’t have much
knowledge and need guidance. China is on the cutting
edge of developing new technologies and innovative
retailing features, and the online channel will continue
to become ...
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Grocery Retailing - China

“The grocery retailing market is ready for
premiumization. While fresh produce remains a central
focus, grabbing children’s attention could be a point of
differentiation among the top players. 020 retailers are
here to stay and the direct-to-consumer model’s exciting
approach towards fresh food retailing is expected to
make an impact ...
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Fashion Retailing - China

“Chinese urbanities are quickly evolving into fashion-
conscious consumers that want to look well-dressed and
express their individuality, including when they are in
sportswear. The athleisure trend is not expected to die
down in the near future, although it has been on trend
for years. Meanwhile, consumers now also have higher
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