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Luxury Accessories - China

“Luxury accessories have been the first choice for
consumers when gifting and treating themselves in
recent years. But consumers’ attitudes and shopping
habits are constantly changing. Their purchases have
become increasingly rational, and more comprehensive
when shopping for brands. They will readily accept
products that bring them identity and uniqueness ...
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Luxury for Men - China

“Men are being increasingly important in the luxury
market, with their pursuit and definition of luxury goods
become diverse. Their demands shifting away from
conspicuous consumption and luxuries overall are
having more meaningful and rich connotations for
them. Their preference of luxury categories being more
focused on digital products at ...
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Fashion Influencers - China

“Fashion influencers have been increasingly important
for consumers when making purchase decisions. With
the vigorous development of social media, fashion KOLs
keep adapting new ways to connect with consumers.
From pictures and text to short videos and
livestreaming, through Weibo and Xiaohongshu to
Douyin and Bilibili, the content and format ...
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Affordable Luxury - China

"Affordable luxury has become a lifestyle for consumers
pursuing more rational and exquisite lives. Meanwhile,
consumers are paying more attention to the
environment. They are more attracted by brands that
are dedicated to social responsibilities. The luxury
market used to be dominated by foreign brands but
consumers now are looking ...
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Lifestyles of Luxury Car Owners -
China

“With the electrification of the global automotive
industry, the luxury car market landscape is being
reshaped. With luxury car owners’ understanding of
NEVs and favourable policies, NEVs from premium
domestic brands are highly accepted by consumers. The
surveyed luxury car owners’ environmental awareness is
further enhanced, as most of them ...
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Fast Fashion - China

“Fast fashion has become a way of life. Consumers not
only widely accept it in their daily lives, but are also
willing to wear it for important occasions. This rising
support gives fast fashion confidence to expand both in
categories and wearing scenarios. Home living may be
the next opportunity ...
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Luxury for Gen Z - China

“As the purchasing power of Gen Z rises, their needs and
definition of luxury are also being reshaped. For Gen Z
consumers, luxury is not just about individual products,
but a way of life and form of emotional expression that
can help them express their identities. In addition, new
marketing ...
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Athleisure Brands - China

“Athleisure market in China keep growing along with
the rising awareness of health and exercising after the
outbreak. Consumers’ demands for athleisure products
are increasing from materials to designs and technology
for correlating the needs in healthy lifestyle, identity and
professionalism. Meanwhile, leading international
athleisure brands are facing more challenges ...
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