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Nutrition for Pregnancy - China

“Maternal nutrition companies must focus more on the
health demands of women with plans to have more
children, as well as address different ailments that may
occur at specific times during preconception, pregnancy,
and postnatal. Offering support on stress relief for
women who wish to conceive in light of fears ...
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Health Supplements - China

“Health supplements are forecast to have slightly slower
growth in the next five years due to consumers’ unclear
knowledge between functional food and supplements.
Brands will need to take a step back and focus on market
education to guide consumers to find true supplement
products. Brands will also need to ...
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Infant Milk Formula - China

“Rising China pride, the impact of COVID-19 and the
new China IMF standards are likely to further improve
preference for premium products launched by domestic
brands, so international players need to step up their
game to meet Chinese babies’ nutritional needs and
develop resonance and rapport with moms.”

The Fitness Consumer - China
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Baby Supplementary Foods -
China

“The baby supplementary food market is risking decline
in value of sales mainly due to the continued decrease in
number of new births resulting into lower consumer
base. Buoyed by COVID-19, products that have a strong
health positioning are attracting greater interests in the
market. Baby supplementary food brands will ...
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“Home fitness is not an extension of gym training. Doing
exercise at home is nothing different from the typical
relaxing, chilled and entertaining leisure activities at
home, such as listening to music and watching variety
shows. Home fitness encourages more people to pick up
the exercising habit given that it ...

Nutrition Knowledge - China

“The newly updated dietary guidelines and ready-to-
proliferate industry standards are anticipated to drive
food and drink brands and manufacturers to work on
developing credible products. Meanwhile, consumers
have also developed clearer “likes” towards ingredients
that demonstrate clear and specific functions and
“dislikes” if the ingredients’ functions are vague or not ...
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Gut Health Management - China

“The increasing awareness of gut health management,
coupled with the improvement of industry regulations
on probiotics, is expected to drive ‘gut health’ and
‘probiotics’ to be the key words to capture spending
interest in gut health products. It’s important to know
that gut health management is currently not a
widespread ...
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Managing Emotional Wellbeing -
China

"Improving sleep is a key opportunity in the managing
emotional wellbeing market, as about half of the
surveyed consumers have experienced sleep disorder
symptoms. Brands may address the lack of transparency
and the subjective attitudes towards products/services
to win positive feedback. With the continuous COVID
impact, consumers may experience ...

Trends in Health and Wellness -
China

"In order to meet consumers’ expectations for
preventative health solutions, health and wellness
market players should focus on building vertical
healthcare that helps people prevent the onset of having
specific diseases. Companies will also stand out with
innovative strategies such as managing disease from a
mental health perspective, using a ...
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Weight Management Diets - China

"Consumers have established unique rating criteria for
an effective weight management product based on their
specific goals, and brands will need to focus on finding
formulations that are tailored to specific weight
management areas. Furthermore, the success of weight
management brands that repositioned themselves as big
health brands presents an ...

Diet for Healthy Ageing - China

“Young to middle-aged consumers’ strong, immediate
demand for managing age will expand the applications
of healthy ageing food and drink product innovations to
cover not only physical but also emotional wellbeing
improvement. Healthy ageing food and drinks will
benefit from highlighting their ability to aid “ageing
gracefully” through improving body ...
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