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Gambling Review: Inc Impact of
COVID-19 - UK

“The resilience of online activity is limiting the gambling
market’s overall value losses during the COVID-19 crisis,
but the retail segment has been badly hit by the
lockdown and remains vulnerable to a prolonged post-
pandemic recession despite being well-placed to manage
social distancing and offer the interaction and escapism
people ...

June 2020

The Impact of COVID-19 on Out-
of-home Leisure - UK

“COVID-19 will inflict severe damage to the out-of-home
leisure industry over the next few years, whilst sectors
that were already struggling, such as nightclubs, may
never fully recover. However the crisis will also prove to
be the catalyst for the launch and development of more
digital services that allow consumers ...

May 2020

Cycling: Inc Impact of COVID-19 -
UK

“The COVID-19 crisis and its economic impact have
ushered in a period of unprecedented volatility in the
cycling market. The crisis has provided a boost to
demand in the immediate term, but bike sales are likely
to contract as an anticipated deep recession bites. The
likely repercussions of COVID-19 on ...

Consumers and the Economic
Outlook: Inc Impact of COVID-19 -
UK

“COVID-19 has had a profound impact on British
consumers and businesses, shutting down major
sections of the economy and having a serious effect on
job security. As a result, consumer confidence has taken
a dive, while concerns about the impact of Brexit have
spiked as people consider the implications of ...

Casinos: Inc Impact of COVID-19 -
UK

“The domination of casino gaming revenues by online
operations offers some insulation from the worst effects
of the coronavirus pandemic for the market overall, but
a prolonged lockdown and slow recovery could badly
damage its high street segment. The hit to revenues will
also undermine high street operators’ ability to ...
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