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European Retail Briefing - Europe

"Food is clearly an essential spending area and with
consumers limiting their shopping trips and time spent
in-store, online grocery has benefitted, not only as
consumers sought to purchase essential items in a safe
way, but also as they looked to indulge themselves to
compensate for the high levels of ...
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The Covid-19 pandemic has accelerated the demise of
many failing retailers and their disappearance opens the
way for new, better retailers to take their place. The
paradox of the situation the retail sector finds itself in is
that high streets should emerge fitter and stronger in the
long term, even ...
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