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Experiential Retailing - China

“Brands and retailers are still facing challenges despite
pandemic control measures being removed, including
the overall sluggish economy, consumers’ spending
becoming more intentional and their changing
behaviours when shopping offline in the post-epidemic
times. Ensuring safety and comfort for consumers in
offline stores (eg sanitary environment, less crowded)
becomes essential ...

Mother and Baby Products
Retailing - China

“Low fertility rates will continue to pose a challenge to
China’s mother and baby product market. However,
brands are presented with growth opportunities through
product innovation and premiumisation as the young
generation parents are seeking quality products to
ensure the wellbeing of both their children and
themselves. In the meantime ...
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Fresh Grocery Retailing - China

"The fresh grocery retailing market witnessed
accelerated growth amid the resurgence of COVID-19
since early 2022 and upgraded demand for quality
offerings. Diversified channel preference, though
intensifying market competition, presents opportunities
to new business models such as outlet stores which cater
to consumers’ segmented needs. Private label products
not only ...
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December 2022
Trends of Online Retailing - China

“Sales value of online retailing has maintained positive
growth in the past five years, but the growth has slowed
down considerably. To stand out in fierce competition,
online shopping platforms and brands should continue
focusing on delivering high-quality products and
services to consumers, as these are the most critical
aspects ...
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Consumer Spending Sentiment -
1H - China

“The steady recovery of China’s economy was disrupted
by the large-scale COVID-19 resurgence in March 2022.
Although economic development has been severely
challenged, consumers’ financial situation and long-
term confidence remain stable. Although the current
economic indicators have basically returned to positive
in June, the economic recovery in the second half ...
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Evolving Retailing Trends:
Guochao - China

"Guochao is a trend of dynamic development, with
traditional culture as its core value. It is necessary for
brands to demonstrate their on-trend spirit through
form/content innovation, such as digitalisation and
fusion of popular culture. Traditional cultural elements
are the core value of Guochao, and they are also the ...

Online Shopping Festivals - China

“Online shopping festivals, as major promotional events
during the year, have entered a stage of slower
development, and there have been increasing
complaints from consumers. Despite that, they remain
appealing to consumers and spending during these
festivals continues to increase. To drive long-term
growth in online shopping festivals, brands and ...
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Private Traffic: Direct-to-
consumer Retailing - China

“Private channels have received great attention as a
direct result of ecommerce development in the wake of
the outbreak. However, brands need to be aware that
private channels are not the answer to all the problems
associated with the rising costs of customer acquisition.
Leading ecommerce platforms are still the ...
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EAZFE - China Beauty Retailing - China
“PENTERFFERAR i SHTatiiENE. “China’s retailing landscape continues to evolve, with
R EEHEEEIIEIRAE |, AIETREIE M MERH T new players and platforms emerging quickly. Brands
S SSCAREREIN , A BIEERENEEHEHE need to operate private domain traffic in an effective
BERNERESK , DU A E TR E R IS E H e R way, providing personalised product recommendations
)i and practical beauty tips, and leveraging non-beauty

information to cater to consumers’ emotional needs, so
— s WIS ATID as to retain consumer interest and cultivate ...
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