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Marketing to Over-50s (Incl
Impact of COVID-19) - China

“The outbreak of COVID-19 has shifted many daily
activities online for senior consumers. Mintel predicts
that online habits will continuously change the life of
senior adults, bringing them more convenience and
pleasure. Brands can explore more opportunities in
meeting their needs for information, social interaction
and entertainment.

Premiumisation of Local Brands
before and after COVID-19 - China

“Despite the short-term disruption, COVID-19 has
brought a brighter spotlight on Chinese premium brands
that many consumers’ purchasing has shifted to
domestic products and services, as a result of reduced
outbound travel and the concerns of after-service and
warranty deepened.

The perception of Chinese domestic products has
changed prior to ...
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