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Sauces and Seasonings - China

“The category is experiencing steady growth and
improved in concentration. Category’s future lies in
expanding household consumption as well as creating
more BFY products. Consumers’ rising health
consciousness is not only reflected in their sensitivity to
ingredients, but also embodied in their changing
cooking habits. Optimistic penetration of exotic sauces

Health Supplements - China

“Continuously rising awareness of disease prevention
and the expanding ageing population will ensure the
future growth of the health supplements market, but
consumers’ concerns about reliability and effectiveness
of health supplements are the biggest obstacles to
brands’ further growth. It’s important to provide various
communication channels and build deeper relationships

Purchasing Food And Drink For
Children - China

“The shrinking child population and the growing issue
of childhood obesity in China is pressuring brands and
companies to help parents with premiumised food and
drink which accentuates naturalness, nutrient-dense,
and functionality in weight management. Meanwhile,
long-beloved ‘unhealthy’ food and drinks could still
preserve their market share by incorporating superfoods
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enterprises. Cultivating consumers’ trust in ...
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