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Bodycare - China

“Consumers are now paying more attention to taking
care of their body skin; apart from the basic
moisturisation and hydration needs, advanced skincare
benefits such as anti-ageing and dealing with sensitive
skin conditions have also seen rising interest. Bodycare
is also closely associated with general wellbeing both
physically and mentally ...

August 2022

4 ——/FHD - China

“FEEBRENIGEERNSERET BRI REEE
RRSHEBETHIRM , REFTHIEEHR | FHI2
MERBIFRATF. Mo, IESIERERESENESS
RUFEESHNASRAEES , XERGEFRFH
KOLESY , FR B EMARK @, ”

- —— (AT , BIRAHIT

XM TRIBREES - China

“TEERREERTSEN ANPENRE RN, BS
BREER TIHBRENAE. X, SRS KM
MABREEHBELENERRIA SN , EXKAEE
RIBEELEMARN. ETHLMECEILT FHAHH
REN , AT SR SImN , MR AR E
B, MARELEEKMIENEE, [N, AboaakES
RFARIFK , FFRE L HMTE MR,

BKTIRNARBIRT 18 , BAEREEFWRRE | JFAM
TMAERRIAEFEMEMBRD AMRIRHEBREIL. A
M, £FHTEEZRBIMHERE B SRAR , Xthn

ol ——HREBFNJEED - China

“UIREELNMUR LR E Mg —is |, a8
EAW—FA. EFRER , FUtRsES R RmESTH
#®E | FRRFRTEABR T —ANEQERGUS ,
TESTXERRBATCMER | RS I R RIE AT IR AE S
EXSFHEME , AR PAT=RIMIIE 2 IEROE | PLan
WIEHSRAMENTR  AMIRSHEE.

- SEBRE , RO

reports.mintel.com



MINTEL

BRI RIER. AT RIFRIBOAL , BKMIEFEF
ARREB TRV INRTTER | PR , DARE L H
HIERERIE. BESN , Akt AT AR R R E Kt — 58
THBRERR | IR IMITIARNEKER | PRIFARE
HISESIEKEK, 7

- BIF , SEHTSHIN

July 2022

Colour Cosmetics - Eye and
Eyebrow - China

“Applying eye colour cosmetics has become both a
regular makeup routine and a way of self-expression. On
the product level, texture can be the next major focus in
communication with consumers, especially young
women, while the skinification trend can be harnessed
when targeting mature women. On the spiritual level,
brands ...
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Format and Texture Trends in
BPC - China

“Consumers’ pioneering spirit for trying new formats/
textures is high and the passion is shared across the
majority of consumers, offering room for manufacturers
to explore the innovation opportunity. Brands could
leverage the power and mildness of natural ingredients
while focusing on good absorption features to boost
perceptions of efficient ...
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Skin Beauty Services - China

Colour Cosmetics - Lip - China

“Upon high expectation of moisturisation claims, lip
colour cosmetic brands need to solve the problem of
drying out the lips and offer adequate moisturisation
supported especially by technology innovations.
Meanwhile, guiding consumers in identifying suitable
shades is as crucial as offering colour shade diversity,
which calls brands to weigh in ...
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Fragrance Trends in BPC - China

“With the fragrance trend continuously penetrating the
personal care and household care market, more scented
products have entered consumers’ life. Having more
players joining and adding layered scents worked as a
trigger for premiumisation in the past, but it will be
more mainstream in the future. To further drive
premiumisation ...
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“To occupy the post-cosmetic surgery skincare market,
brands can position themselves as a supplement after
cosmetic surgery which can prolong the effects from
cosmetic surgery, provide high efficacy skincare
products focusing on basic hydrating and repairing,
cater to consumers’ simplified but delicate skincare
philosophy.”

— Jane Chai, Research Analyst
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Managing Skin Conditions - China

"In addition to daily repairing and stabilising,
problematic skin consumers also seek advanced skincare
benefits, holistic skin health solutions and suitability for
sensitive skin claims in colour cosmetics products.
Brands can think of building strength in treating specific
skin issues, expanding product lines with advanced
products, and positioning as a ...
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BPC Ingredient Knowledge -
China

“Consumers are keen to learn about ingredients in order
to select BPC products that match their ideal solutions.
Alongside understanding each ingredient’s effects, the
functional mechanism of their interaction is also
important to build a compelling story. Looking ahead,
using merely single heroic ingredients can no longer
feed consumers’ skincare ...

Beauty Retailing - China
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“HENTEREREEAR , IR SHTATENE, “China’s retailing landscape continues to evolve, with
RS ERYIZERISIRE |, HIERERAMER = new players and platforms emerging quickly. Brands
T SAREREIN , FHRAEERENEEHEE need to operate private domain traffic in an effective
WEMIBERESK |, DUAHF E TR E NGRS R way, providing personalised product recommendations
B, and practical beauty tips, and leveraging non-beauty

information to cater to consumers’ emotional needs, so
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The Green BPC Consumer - China

"With more brands participating in the green
movement, green BPC brands in China need to think
beyond free-from and eco-friendly packaging, with such
claims set to lose their advantage in the marketplace.
Looking ahead, brands can be more inclusive and
provide perceptible values to cause-oriented consumers
to convince them to ...
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