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Cheese - China

“Consumers’ perception of cheese has improved since
2014, thanks to the popularity of kids’ cheese. For kids,
cheese is still regarded more as a functional food,
especially for calcium and protein supplementation,
thus differentiating products by fortified nutrition will
help to differentiate. For young adult consumers, snack-
ish formats, innovations among ...
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Sauces, Seasonings and Spreads -
China

“Growth in the sauces and seasonings retail market has
slowed in 2021 due to the recovering foodservice sector.
The compound seasoning segment retains its robust
performance and is expected to pose a threat to ready
meals with continued innovations around flavours and
convenience. Besides competing with adjacent
categories, brands can ...

Cooking and Baking Habits -
China

“The rising priority of healthy eating since the COVID-19
outbreak drives increased adoption of healthier cooking
methods and lighter diets. Opportunities exist in
developing low/no/reduced sodium solutions, which
still receive less attention than sugar-free products, to
support consumers’ evolving taste preference. At the
same time, brands should proactively ...
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Baby Supplementary Foods -
China

“The baby supplementary food market will witness
growth in market value and volume despite the
continuous decline in new births. Positioning packaged
baby food as shortcut for home-cooked meals and
providing specific health benefits rather than being
multifunctional would help companies gain market
share, given that Mintel predicts the market ...

Sugar Confectionery - China

“Sugar confectionery production has slowed down due
to sugar control guidance and consumers’ increased
health consciousness. Nevertheless, functional candy
offers potential for manufacturers to tap into. Jelly
candy with natural fruit juice may help products stand
out. Meanwhile, flavours and mouthfeel are still key
factors for consumers when it comes ...
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Pet Food - China

Cooking Oils - China

“The retail value of cooking oil continues growth
momentum in the post-pandemic era thanks to the
rising oil prices. However, the long-term growth is
expected to slow down as the consumption of oil has
been declining with consumers eating out occasions
increases. To sustain the value growth, brands should
tailor ...
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“People’s willingness to own pets in the post-COVID-19
period is increasing, especially among younger and older
generations, stimulating a boom in the pet food market.
There has been a surge in new starter pet owners asking
for easy-to-follow and professional guidance, while
experienced pet owners are seeking more refined
feeding ...
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Yogurt - China

“The growth of ambient yogurt continues to outpace
chilled yogurt, but it is facing a threat from chilled
drinking yogurt, especially those products with high
protein claims. Digestion improvement remains the top
consumption purpose while the need for other functions
and indulgence varies across consumer groups. The
divergence in consumers’ ...
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Meal Replacements - China

“An increasing overweight population and the growing
prevalence of health issues create opportunities for
functional meal replacements which can help consumers
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Packaged Bakery Foods - China

“Consumers have a great interest in the healthy
attributes of packaged bakery products, especially in
their freshness, nutrition, and ingredients. Packaged
bakery products will be increasingly segmented
according to different wellbeing needs for specific
consumer groups. The demand for children’s health and
weight management significantly impacts consumers’
preferences and selection ...
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Ready Meals - China

"Better control over the COVID-19 epidemic has seen
growth stabilise in the frozen sector and a recovery in
the chilled segment. The conventional ready meals
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manage weight as well as health issues in light of
increasing health awareness. With a high priority on
healthy eating after the COVID-19 outbreak, meal
replacements also have the ...
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Ice Cream - China

“Packaged ice cream benefits from rising in-home
consumption after the COVID-19 outbreak, aided by
growing product availability from online and New Retail
channels. Various consumption occasions beyond
chilling out indicate the opportunity to strengthen the
role of ice cream as an in-home snack and comfort food
to break the seasonal ...
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Plant-based Food - China

“The plant-based meat market is growing, driven by
consumers’ increasing awareness of and needs for a
healthy diet. Although limited familiarity and previous
perceptions of traditional soy meat may hinder
consumers’ interest in trying, continuous marketing
education and product innovation are expected to
support future market growth.”

market will benefit from fortified nutrition and clear
consumption occasions. As society ages, there will be
demand for products with specialised nutrition designed
for seniors ...
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Breakfast Foods - China

“COVID has hit the breakfast market mostly on out-of-
home occasions, but grown in-home consumptions that
breed consumers seeking for balanced nutrition and
fresh ingredients. The new consumer aspiration of
regional taste also puts pressure on product innovation
for the out-of-home sector, while in-home market will
benefit from quicker, healthier and ...
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Tea Drinks - China

“Tea drinks of different formats have experienced the
pandemic differently, with the RTD segment facing
challenges posed by limits on out-of-home consumption,
while tea infusions enjoyed an uplift thanks to the
increased time spent at home. Successful practices have
been borrowed from the instant coffee market,
precipitating a premiumised consumption ...
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Meat Snacks - China

“Meat snacks enjoy higher growth potential in total
snack category. Consumption is considerably driven by
food craving. However, this factor is not sufficiently
addressed in current new product launches which
mainly feature healthy claims. While the market is
highly competitive, new entrants can consider focusing
on very specific sub-segments to ...
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Milk and Dairy Beverages - China

“Consumers’ increasing needs and expansion in
consumption occasions give milk and dairy beverages
market growth potential both within the market and
from bigger casual drinks market. Chilled milk will
benefit from highlighting its nutrition advantages over
ambient milk and ambient yogurt. While health halo of
dairy and wider awareness of ...

Instant Foods - China

“Instant noodles are no longer the last resort for
satisfying hunger. Product upgrades thanks to
technological improvements help instant noodles cast
aside the negative image of being low in nutrition and
overcome consumption barriers. Updated perceptions of
instant foods will grant them more important roles in
satisfying consumers’ diversified dietary ...
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Consumer Snacking Trends - Festive Foods - China
China

“Due to the epidemic, e-commerce has expanded faster
in lower tier cities and along with the revival of
traditional culture, regional brands will benefit a lot
from mature e-commerce and regional culture. In the
long term, how to make festive foods fun and novel will
be an important, ongoing task ...

“Snack sales have benefited from increased in-home
food consumption in 2020 and future growth will be
driven by more diversified consumption occasions as the
boundaries of snacks and meals continue to blur.
Healthier ingredients have become the most wanted
premium feature, suggesting ingredient stories are still
the most intuitive ...
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