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Menu Insights - Tea Houses -
China

“The freshly-made tea drinks industry is still
burgeoning, the frequency of new product launches and
various flavour choices will continue to attract
consumers. Fruit preferences might vary by season, and
so innovations should mainly focus on popular fruit
categories with a few niche ones. Meanwhile, tea house
brands can present ...
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Western-style Casual Dining -
China

“COVID-19 continues to pose a major threat to the
recovery of the Western-style casual dining market.
Home delivery services and more flexible store types
such as delivery-only windows are crucial to enhance
brands’ resilience when confronted with unpredictable

On-premise Coffee Consumption -
China

“China’s coffee market is still at an early stage with high
growth potential that can be accelerated with store
expansion and omnichannel marketing. Diversified
special coffee drinks are favoured by most coffee
drinkers in China and have become a sales booster for
on-premise coffee brands in the past year. Meanwhile ...
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lockdowns. Brands can go a step further by offering
consumers a taste ...

IHBEKEES - China

NPIRFE—FEEAR, NERSMAMRREESM
JERNIES) , W ZIETREANISIBR R TSR —R,
TOERSS R EHIA N R X I BB E AR BRIA)E i
RAR, FR, STERETREIRE T RIBMEER , A
AR fE R B LRI R . TRy, REs
BARRETESNRNE/R , EMAEARFHRMME , F7E
KRk %R, ~

——dlz , BRI

July 2022

On-premise Alcoholic Trends -
China

“Taking a sip represents a lifestyle. Hanging out with
friends or attending in-store events, many consumers
view on-premise alcoholic drinks as indispensable.
Mocktails are considered as solutions to health issues
caused by alcohol overconsumption. Meanwhile, the
total experience can be elevated by a comprehensive
Consumer Journey to accelerate the post-pandemic ...
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Bakery Houses - China

"Bakery products are growing in penetration with
diversified consumption occasions as a snack or a full
meal. Savoury bakery products have shown a strong
attraction to consumers, while the current market
offering is yet to satisfy consumer needs. Compressed
yeast has the potential to be the catalyst to accelerate the
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Hot Pot Dining - China

"Hot pot dining has entered a stage of steady
development, leading brands are becoming more
cautious about store expansion, while exploring
potentials of global supply chains. Meanwhile,
consumers are pursuing tasty hot pot base, quality
regional/seasonal raw materials and exclusive side
dishes, which leave clues for product innovation. In ...
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Menu Insights - China

“Late-night dining is becoming a comfort food. Regional
cuisine and home recipes can act as flashpoints.
Meanwhile, retail space shifting during dayparts or
varied store types and business hours’ adjustment would
be the start of the revolution as the response to the
increase of food delivery and the consumption
behaviours ...
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