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“Spirit brands are reeling from the loss of on-premise sales
and as consumers facing economic hardships prioritize

known, familiar brands over experimentation.
Opportunities within the market exist despite these

challenges.”
– Caleb Bryant, Associate Director of Food and

Drink Reports

This report looks at the following areas:

Successful dark spirit companies are highlighting their heritage while also embracing innovation by
experimenting with various casks and launching RTD products. While financially struggling consumers
are gravitating toward familiar spirits, brands can create new products/services for those consumers
who are looking to upgrade their home bars.

• The impact of COVID-19 on consumer behavior and the dark spirit market
• Changes in consumer spending habits due to the recession
• Strategies for appealing to nondark spirit drinkers
• Opportunities in spirit product development
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Figure 60: Spirit brand trial behaviors, by spirit consumer segmentation, September 2020

Figure 61: Spirit brand trial behaviors, by spirit consumer segmentation, September 2020

Health claims can be a differentiator
Figure 62: Important spirit attributes, among dark spirit drinkers, September 2020

Figure 63: Important spirit attributes, by age and HHI, September 2020

BFY claims appeal to trend-forward consumers
Figure 64: Important spirit attributes, by spirit consumer segmentation, September 2020

Consumers prioritize the familiar during uncertainty
Figure 65: Alcohol purchasing behaviors during financial uncertainty, among dark spirit drinkers, September 2020

Figure 66: Alcohol purchasing behaviors during financial uncertainty, by financial situation, September 2020

Troubled times for on-premise sales
Figure 67: Alcohol purchasing behaviors during financial uncertainty, by age, September 2020

Think small and offer experiences
Figure 68: Spirit product interest, among dark spirit drinkers, September 2020

Young consumers will be home bartenders
Figure 69: Spirit product interest, by gender and age, September 2020

Figure 70: Spirit product interest, by age and HHI, September 2020

Make things simple for Situational Drinkers
Figure 71: Spirit product interest, by spirit consumer segmentation, September 2020

Now is the time for consumers to upgrade their home bar
Figure 72: Spirit attitudes, any agree, among dark spirit drinkers, September 2020

Figure 73: Spirit attitudes, any agree, by age, September 2020

Data sources

Sales data

Forecast

Consumer survey data

Abbreviations and terms

Abbreviations

Terms

Figure 74: Total US sales of distilled spirits, 2015-23

Figure 75: US volume sales and forecast of dark spirits, 2015-23

Important Spirit Attributes

Alcohol Purchasing Behaviors During Financial Uncertainty

Spirit Product Interest

Spirit Attitudes

Appendix – Data Sources and Abbreviations

Appendix – The Market

Report Price: £3254.83 | $4395.00 | €3662.99

Dark Spirits: Incl Impact of COVID-19 - US - November 2020

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

/reports.mintel.com//display/store/987274/
mailto:reports@mintel.com


Figure 76: Total US volume sales and forecast of dark spirits, by segment, 2015-23
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