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“Spirit brands are reeling from the loss of on-premise sales
and as consumers facing economic hardships prioritize
known, familiar brands over experimentation.
Opportunities within the market exist despite these
challenges.”

— Caleb Bryant, Associate Director of Food and
Drink Reports

This report looks at the following areas:
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Successful dark spirit companies are highlighting their heritage while also embracing innovation by RE PO RT NOW
experimenting with various casks and launching RTD products. While financially struggling consumers
are gravitating toward familiar spirits, brands can create new products/services for those consumers

who are looking to upgrade their home bars. VISIT:

store.mintel.com

e The impact of COVID-19 on consumer behavior and the dark spirit market

e Changes in consumer spending habits due to the recession
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. more holistic view of this market
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COVID-19: US context
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American whiskey gains market share
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Consumers gravitate toward affordable premium straight whiskey
Figure 25: Volume sales of straight whiskey, top 15 brands, on- and off-premise, thousand 9-liter cases, percentage change 2018-19
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Pour one out for blended whiskey
Figure 26: Volume sales of blended whiskey, top 10 brands, on- and off-premise, thousand 9-liter cases, percentage change 2018-19

Crown Royal thrives while other Canadian whiskys get lost in the market

Figure 27: Volume sales of Canadian whisky, top 10 brands both foreign and US bottled, on- and off-premise, thousand 9-liter cases,
percentage change 2018-19

Premium scotch brands outperform the sluggish market
Figure 28: Volume sales of scotch whisky, top 15 brands, on- and off-premise, thousand 9-liter cases, percentage change 2018-19

Innovation keeps Irish whiskey brands competitive

Figure 29: Volume sales of Irish/other imported whiskey, top 10 brands, on- and off-premise, thousand 9-liter cases, percentage
change 2018-19

Cognac carries the market
Figure 30: Volume sales of cognac/brandy, top 15 brands, on- and off-premise, thousand 9-liter cases, percentage change 2018-19

Competitive Strategies

Scotch can broaden its base
Dark spirit brands can it

Paper packaging offers sustainable benefits
Figure 31: Beverage packaging type associations, April 2020

The Consumer - Key Takeaways

Dark spirit brands adjust to pandemic-induced behaviors
Spirit preferences vary widely by age

Consumers want to explore spirits on a budget

Alcohol Consumption

Dark spirits are primarily an “also drink” beverage
Figure 32: Alcohol consumption, most vs also drink, September 2020

Dark spirit brands still aren’t connecting with women
Figure 33: Alcohol consumption, by age and gender, any drink, September 2020

Figure 34: Alcohol consumption, among women aged 22-34, 2019 vs 2020, September 2019; September 2020

Alcohol Consumption by Occasion

Spirits struggle from the loss of on-premise sales
Figure 35: Alcohol consumption by occasion, by those who drink alcohol type, September 2020

Dark Spirit Purchases

Party’s on pause for flavored whiskey
Figure 36: Trended dark spirit consumption, 2019-20, September 2019; September 2020

Young affluent consumers have full home bars
Figure 37: Repertoire analysis — Dark spirits purchased, among consumers who purchased any dark spirit, September 2020
Figure 38: Repertoire analysis — Dark spirits purchased, among consumers who purchased any dark spirit, September 2020

Key opportunities to connect with multicultural consumers
Figure 39: Dark spirit consumption, by race/ethnicity, September 2020

Younger women are focusing on their favorites during the pandemic
Figure 40: Dark spirit consumption, by gender and age, September 2020
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Figure 41: Trended spirit consumption, 2019-20, delta, by gender and age, September 2020

Brand Tier Purchases

Pandemic pushes consumers to the ends of the spectrum
Figure 42: Brand tier purchases, 2019 vs 2020, September 2020

Premium remains the key trend within the dark spirits market
Figure 43: Brand tier purchases, among dark spirit drinkers, September 2020

Spirit Format Consumption

Dark spirit drinkers keep it neat
Figure 44: Spirit format consumption, any drink, among dark spirit drinkers, September 2020

Figure 45: Spirit format consumption, any drink, by gender and dark spirit consumption, September 2020

Connect with the home bartender
Figure 46: Spirit format consumption, any drink, by age, September 2020

Create cocktail occasions
Figure 47: Spirit format consumption, any drink, by spirit consumer segmentation, September 2020

Premium Spirit Indicators

Heritage enhances
Figure 48: Premium spirit indicators, among dark spirit drinkers, September 2020

Figure 49: Premium spirit indicators, by dark spirits purchased, September 2020

Older consumers go for tradition, younger consumers check online
Figure 50: Premium spirit indicators, by age, September 2020

Heritage messages resonate with purists
Figure 51: Premium spirit indicators, by spirit consumer segmentation, September 2020

Premium Spirit Region Associations

APAC spirits lag behind
Figure 52: Regions associated with premium spirits, among dark spirit drinkers, September 2020

Figure 53: Regions associated with premium spirits, by age, September 2020

Young affluent consumers think globally
Figure 54: Regions associated with premium spirits, by age and income, September 2020

New Spirit Trial

Pandemic places barriers to new brand trial
Figure 55: Spirit brand trial behaviors, among dark spirit drinkers, September 2020

Figure 56: Spirit trial method, among dark spirit drinkers, September 2020

Younger men can be brand evangelists
Figure 57: Spirit brand trial behaviors, by gender and age, September 2020

Figure 58: Spirit trial method, by gender and age, September 2020

Dark spirit enthusiasts are key online consumers
Figure 59: Spirit trial method, by number of dark spirits purchased, September 2020

Strong online presence catches the attention of Healthful Explorers

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



/reports.mintel.com//display/store/987274/
mailto:reports@mintel.com

MINTEL

Dark Spirits: Incl Impact of COVID-19 - US - November 2020

e The above prices are correct at the time of publication, but are subject to
Report Price: £3254.83 | $4395.00 | €3662.99 B

Figure 60: Spirit brand trial behaviors, by spirit consumer segmentation, September 2020

Figure 61: Spirit brand trial behaviors, by spirit consumer segmentation, September 2020

Important Spirit Attributes

Health claims can be a differentiator
Figure 62: Important spirit attributes, among dark spirit drinkers, September 2020

Figure 63: Important spirit attributes, by age and HHI, September 2020

BFY claims appeal to trend-forward consumers
Figure 64: Important spirit attributes, by spirit consumer segmentation, September 2020

Alcohol Purchasing Behaviors During Financial Uncertainty

Consumers prioritize the familiar during uncertainty
Figure 65: Alcohol purchasing behaviors during financial uncertainty, among dark spirit drinkers, September 2020

Figure 66: Alcohol purchasing behaviors during financial uncertainty, by financial situation, September 2020

Troubled times for on-premise sales
Figure 67: Alcohol purchasing behaviors during financial uncertainty, by age, September 2020

Spirit Product Interest

Think small and offer experiences
Figure 68: Spirit product interest, among dark spirit drinkers, September 2020

Young consumers will be home bartenders
Figure 69: Spirit product interest, by gender and age, September 2020
Figure 70: Spirit product interest, by age and HHI, September 2020

Make things simple for Situational Drinkers
Figure 71: Spirit product interest, by spirit consumer segmentation, September 2020

Spirit Attitudes

Now is the time for consumers to upgrade their home bar
Figure 72: Spirit attitudes, any agree, among dark spirit drinkers, September 2020

Figure 73: Spirit attitudes, any agree, by age, September 2020
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Appendix - The Market
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Figure 75: US volume sales and forecast of dark spirits, 2015-23
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Figure 76: Total US volume sales and forecast of dark spirits, by segment, 2015-23

Figure 77: Total US volume sales of dark spirits, by segment, 2018 and 2020

Figure 78: US volume sales of total distilled spirits, by channel, 2015-19

Appendix - Spirit Consumer Segmentation

Segment definitions
Healthful Explorers
Spirit Purists

Occasional Drinkers

Situational Drinkers
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