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"US consumers are carrying a larger debt burden than ever
before, and some individuals have turned to personal loans
to seek relief from high interest credit card debt and
student loans. A little over 10% of consumers currently
have a personal loan, and similar numbers are interested
in obtaining one."

- Chris Shadle, Financial Services Analyst

This report looks at the following areas:
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Consumer household debt continues to grow unabated, having risen in Q2 2019 for the 20th
consecutive quarter, now totaling $13.86 trillion. The share of credit card balances transitioning into

delinquency is increasing, and consumers are seeking ways to alleviate their financial strain. Marketing CALL:
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Figure 9: Citi Flex Loan offer, September 2019

American Express - Pay it Plan it
Figure 10: American Express Special offer, hilton , February 2019
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Microlending is quickly becoming a viable credit card alternative
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Figure 19: Klarna Homepage, November 2019
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Figure 20: Attitudes toward Fintech, credit, and society, by generation, August 2019
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More than one in 10 consumers have a personal loan
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Where are they obtaining their loans? (Banks, and a bevy of other players)
Figure 24: Source of personal loan, September 2019

Reason for Personal Loan

Refinancing other debt is the top personal loan use case
Figure 25: Reason for personal loan, September 2019
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Men and women open loans for (slightly) different reasons
Figure 26: Gender differences in reason for opening a personal loan, September 2019

Figure 27: Fiona personal loan offer, November 2019

TURF Analysis - how to market personal loans
Figure 28: TURF Analysis — Purpose of loan, September 2019

Figure 29: Table - TURF Analysis — Purpose of loan, September 2019
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Rates reign supreme
Figure 30: most important factors when choosing a personal loan, September 2019

After rates, reputation is on the line
Figure 31: personal loan application factors, by highest-ranked responses, September 2019
Figure 32: Attitudes toward personal loan attributes, by age, September 2019

For young borrowers, personal recommendations carry weight
Figure 33: Importance of interest rate and personal recommendation, by age, September 2019

Interest in Loan Products

About one in 10 consumers are interested in a personal loan
Figure 34: Interest in various loan products, September 2019

Interest in lending products decreases with age
Figure 35: Interest in any loan products, September 2019

CHAID analysis - ideal loan consumer
Figure 36: Interest in loan products — CHAID - Tree output, September 2019

Figure 37: Interest in loan products — CHAID - Table output, September 2019

Methodology

Attitudes & Behaviors toward Lending

Personal loans aren’t necessarily solving the underlying issues
Figure 38: Financial attributes of personal loan borrowers, September 2019

Debt makes consumers uncomfortable; Millennials are more resigned to it
Figure 39: Attitudes toward debt, by generation September 2019

Millennials are the target audience for personal loans
Figure 40: Attitudes toward personal loan, by generation September 2019

Appendix — Data Sources and Abbreviations

Data sources

Consumer survey data
Direct marketing creative
Abbreviations and terms

Abbreviations
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