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"Consumers are much more likely to listen to a
professional when it comes to selecting tires for their

vehicle. Tires aren’t a top of mind purchase for the
majority of consumers, and for the most part, tires aren’t
an issue for consumers until they become an issue. When

problems do arise, consumers rely upon their trusted
retailer to steer them in the right direction."

- Hannah Keshishian, Automotive Analyst

This report looks at the following areas:

• Consumers need to be educated about their tires
• Consumers don’t buy tires, they buy peace of mind

Tire brands and retailers need to ensure that they’re positioning themselves as a leading expert if they
want to earn the business of consumers. Regardless of the cost of tires, consumers need to feel that
they’re being guided to make a purchase that will guarantee them peace of mind.
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Figure 19: Price incentives as a purchase motivator, by generation, September 2019

…especially when it comes to parents on a budget
Figure 20: Price incentives as a purchase motivator, by parental status, September 2019

Consumer threshold for tire prices is higher than you’d think
Figure 21: Tires price sensitivity – Optimal price, August 2019

Figure 22: Tires price sensitivity – Threshold prices, August 2019

Generally speaking, consumers don’t think all tires are equal…
Figure 23: Perception of tire brands being equal, by generation, September 2019

Young consumers are open to trying new tire brands
Figure 24: Willingness to try new tire brands, by generation, September 2019

Parents see a greater benefit to having run-flat tires
Figure 25: Opinion of run-flat tires, by parental status, September 2019

Tires aren’t an issue until they become an issue
Figure 26: Tire top of mind awareness, by retailer, September 2019
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Repeat tire brand purchases depends on consumer/retailer relationship
Figure 27: Repeat purchase factors, September 2019
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