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l | “An increase in facility numbers helped the public leisure
1

. » centres and swimming pools market return to growth in
¢~ 1 2019 but the difficulty of upgrading an ageing venue stock
N sS. R ) b 4 while local authority budgets remain heavily constrained
\ " ' ' means potential for further expansion is limited at best.”
' L 4 — David Walmsley, Senior Leisure Analyst
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Value propositions can change perceptions of cost
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A partnership approach to raising facility standards
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