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"The vast majority of adults drink tea and many are daily
tea drinkers. The complex array of tea formats, varieties,
and flavors offers options that appeal to a broad spectrum
of consumers. Yet category sales improved only slightly
from 2017-18. Tea and RTD tea sales are expected to see
modest growth."

- Mimi Bonnett, Director - Food and Drink,
Foodservice

This report looks at the following areas:
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What's Struggling?

AriZona and Snapple falter, triggering canned/bottled RTD cool down
Figure 22: MULO sales of canned/bottled RTD tea, by companies and brands, rolling 52 weeks 2017 and 2018

Decline in share of RTD tea launches
Figure 23: Tea launches, by format, 2014-18

Instant tea sales continue to decline
Figure 24: MULO sales of instant tea mixes, by companies and brands, rolling 52 weeks 2017 and 2018

What's Next?

Promoting tea as part of functional self-care
Figure 25: Reasons for tea consumption, May 2018
For taste: tea to satisfy treat mentality
For energy: tea as the healthy energy drink
For relaxation and stress relief...tea to help body and mind unwind

For improved digestion: tea to help restore balance

The Consumer - What You Need to Know

Tea nearly universally consumed

Tea characteristics exemplify market depth and breadth

Bottled, single-serve drive RTDs

Sweet tea still popular, despite sugar revolt

Daypart, season, and function influence tea choice

Taste is primary appeal, drinkers also motivated by health and function

High sugar content, artificial ingredients plague RTDs

The Tea Consumer

Majority of adults are tea drinkers
Figure 26: Tea consumption, by select demographics, May 2018

A third of all adults drink tea daily
Figure 27: Frequency of consumption, May 2018

Daily tea users are more likely to be younger, Hispanic, and parents
Figure 28: Frequency of consumption, by select demographics, May 2018

Tea Characteristics

Iced and hot teas have equal incidence of use
Figure 29: Tea temperature, May 2018

Tea temperature by demographic
Figure 30: Tea temperature, by select demographics, May 2018

Bagged tea captures strongest penetration
Figure 31: Forms of tea, brewed teas, May 2018

Forms of tea by demographic
Figure 32: Forms of tea, by select demographics, May 2018
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A variety of tea types show strong consumer acceptance
Figure 33: Types of tea, May 2018

Connection between daily tea drinkers and large repertoire of tea types
Figure 34: Repertoire of tea types, by select demographics, May 2018

Tea Varieties

Green tea is the most popular variety
Figure 35: Tea varieties consumed, May 2018

Flavored teas popular among young tea drinkers
Figure 36: Tea varieties consumed, by age, May 2018

Hispanic consumers are more likely users of tea blends and therapeutic teas
Figure 37: Tea varieties consumed, by Hispanic origin, May 2018

Strong repertoire of tea types encourages broad use of tea varieties
Figure 38: Tea varieties, by repertoire of tea types, May 2018

Tea Formats

RTD tea drinkers prefer bottled tea, sweetened regular, single-serving
Figure 39: RTD tea formats, May 2018

Opportunities for RTD marketers to offer a variety of bottled, single-serving teas
Figure 40: TURF analysis - RTD tea formats, May 2018
Figure 41: TURF analysis - RTD tea formats, May 2018

Varied repertoire of tea types translates to greater acceptance of formats
Figure 42: RTD tea formats, by repertoire of tea types, May 2018

Tea Drinking Occasions

Hot tea popular at morning and night; iced tea dominates afternoon
Figure 43: Tea drinking occasions — Time of day, May 2018

Hot tea encourages relaxation; iced tea quenches thirst
Figure 44: Tea drinking occasions - Functionality, May 2018

Reasons for Tea Consumption

Taste drives tea use
Figure 45: Reasons for tea consumption, May 2018

Tea’s health value provides an impetus for use among 18-34s
Figure 46: Reasons for tea consumption, by age, May 2018

Women drink tea because it has fewer calories
Figure 47: Reasons for tea consumption, by gender, May 2018

Tea’s healthy beverage association drives consumption by Hispanic consumers
Figure 48: Reasons for tea consumption, by Hispanic origin, May 2018

Taste, relaxation drive use among heavy users
Figure 49: Reasons for tea consumption, by repertoire of tea types, May 2018

Attitudes toward Tea
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High sugar content and artificial ingredients are negatives of RTD tea
Figure 50: Attitudes toward tea, May 2018

Younger adults show interest in tea innovation
Figure 51: Attitudes toward tea, by age, May 2018

Hispanic consumers will pay more for teas with additional attributes
Figure 52: Attitudes toward tea, by Hispanic origin, May 2018

Tea users with a varied repertoire are willing to pay more innovative tea
Figure 53: Attitudes toward tea, by repertoire of tea types, May 2018

Appendix - Data Sources and Abbreviations

Data sources

Sales data

Fan chart forecast

Consumer survey data
Consumer qualitative research
Abbreviations and terms
Abbreviations
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Figure 55: Total US retail sales and forecast of tea and RTD tea, by segment, at current prices, 2013-23

Figure 56: Total US sales of tea and RTD tea, by channel, at current prices, 2013-23

Appendix - Key Players
Figure 57: MULO sales of bagged, loose leaf, and single-cup tea, by companies and brands, rolling 52 weeks 2017 and 2018
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