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"Total sales of juice are in decline due to falling sales of
100% juice and bottled smoothies paired with flat juice
drink sales."

- Caleb Bryant, Senior Foodservice Analyst
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This report looks at the following areas:

BUY THIS
e Falling sales of 100% juice and smoothies RE PO RT NOW
e Sugar concerns are behind the decline of 100% juice
e Juice loses out to other drinks
VISIT:
Changing perceptions around the healthfulness of juice and competition from other drinks is causing store.m i nte| .COom

consumers to choose other drinks over juice. New juice products that better target specific occasions
and those with strong functional claims can stand out in the juice market.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Figure 24: Purchase intent, lemonades vs all juices excluding lemonade, T2B 5-pt scale

Figure 25: Attribute rating, lemonades vs all juices excluding lemonade, T2B 5-pt scale

Figure 26: Commercial “Little League. this is GOOD. Minute Maid”

Suja leads the premium juice market
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Competition and sugar likely weakening smoothie market

Major losses in 100% juice formats
Figure 27: MULO sales of 100% juice, by format, 2017-18

Figure 28: MULO sales of 100% juice, refrigerated juices, 2017-18

SS juice drinks fall victim to changing consumer preferences

What's Next?

Cold pressed juices become accessible
Figure 29: Cold pressed juice launches, branded vs private label, 2013-18

Figure 30: 7-Select Go! Smart Organic Cold Pressed Juice

Coconut opens the door for alternative plant-based waters
Juice brands take up social causes

Can juice break into the evening occasion?

CBD creates new opportunities

Floral juices can be the next trendy mixer
Figure 31: Cocktail ingredient flavors, top 10 floral flavors with strongest growth, Q1 2015-Q1 2018
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Juice falls behind other drinks
Sugar concerns are one of the biggest issues the juice market faces
Innovative products represent an opportunity for growth

Competing drinks outperform bottled smoothies

Beverage Purchases

Overall purchase incidence is high, but juices fall behind other drinks
Figure 32: Beverage purchases, April 2018

Younger consumers drive juice drink sales
Figure 33: Beverage purchases, by generation, top five beverages purchased, indexed (excluding nets), April 2018
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Figure 34: Beverage purchases, by generation and parental status, April 2018
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Sugar content deters juice purchases
Figure 37: Reasons for not buying 100% fruit juice, April 2018

Women question the healthfulness of juice
Figure 38: Reasons for not buying 100% fruit juice, by gender, April 2018

Figure 39: Reasons for not buying 100% fruit juice, by gender and age, April 2018

Beverage Consumption by Daypart

Juice drinks are associated with afternoon occasions
Figure 40: 100% juice consumption by daypart, among drinkers, April 2018
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Figure 41: Beverage consumption by daypart, among beverage drinkers, April 2018

Beverage Associations

Master of none?
Figure 42: Beverage associations, health/functionality associations, April 2018

Figure 43: Beverage associations, other associations, April 2018
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Clean labels and low sugar are critical
Figure 44: Important factors when purchasing juice, April 2018

iGens/Millennials look for tertiary juice attributes
Figure 45: Important factors when purchasing juice, any rank, by generation, April 2018

Millennial parents on the lookout for healthy juices
Figure 46: Important factors when purchasing juice, any rank, by generation and parental status, April 2018

Juice Product Interest

High interest in functional juices
Figure 47: Juice product interest, April 2018

iGens want to chill out with juices
Figure 48: Juice product interest, by generation, April 2018

Blends are a hit with moms
Figure 49: Juice product interest, by Millennial parents and gender, April 2018

Set the trend with unique juices
Figure 50: Juice product interest, by food and drink shopper segmentation, April 2018

Bottled Smoothie Competitors

Many drinks satisfy similar needs
Figure 51: Bottled smoothie competitor appeal, April 2018

Figure 52: Bottled smoothie competitor appeal, by food and drink shopper segmentation, April 2018

Bottled smoothie brands have difficulty reaching new consumers
Figure 53: Bottled smoothie competitor appeal, by bottled smoothie buyers and non-buyers, April 2018

Juice Attitudes

Consumers are paying attention to juice labels
Figure 54: Juice attitudes, April 2018

A new juice sensation may appeal to iGens
Figure 55: Juice attitudes, by generation, April 2018

Less-sweet juices may attract non-buyers
Figure 56: CHAID analysis, juice attitudes, April 2018
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Abbreviations and terms
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Figure 57: Total US retail sales and forecast of juice, juice drinks and smoothies, at inflation-adjusted prices, 2013-23

Figure 58: Total US retail sales of juice and juice drinks, by segment, at current prices, 2016 and 2018
Figure 59: Total US retail sales and forecast of 100% juice, at inflation-adjusted prices, 2013-23
Figure 60: Total US retail sales and forecast of juice drinks, at inflation-adjusted prices, 2013-23

Figure 61: Total US retail sales and forecast of smoothies, at inflation-adjusted prices, 2013-23
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