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The nearly $12 billion salty snacks market continues turn
in a strong performance driven by the increasing

prevalence of snacking. Meat snacks, popcorn, and cheese
snacks are the category’s three largest segments and are

responsible for much of the growth. New flavors and
varieties are key to continued growth, as the heaviest

snackers look for new snacking experiences.

This report looks at the following areas:

• Salty snacks maintain momentum
• Salty snacks nearly universal, but individual types have room to grow
• Apart from meat snacks, expectations for nutrition, health benefits is low
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Salty snacks nearly universal, but individual types have room to grow
Figure 17: Salty snack purchase, December 2017
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Health and nutrition priorities shift modestly by age
Figure 22: Salty snack characteristics – Popcorn, by age, December 2017
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Make pretzels a medium for new flavor exploration
Figure 24: Pretzel product interest, by repertoire of salty snacks purchase, December 2017

Younger purchasers more likely to be interested in new forms
Figure 25: Meat snacks product interest, by age, December 201

All-natural ranks high in interest for popcorn
Figure 26: Popcorn product interest, December 2017

Heaviest snackers look for variety in popcorn
Figure 27: Popcorn product interest, by repertoire of salty snacks purchase, December 2017

Opportunities for healthier, more nutrient-dense salty snacks
Figure 28: Salty snack behaviors, December 2017

Younger snackers look for variety
Figure 29: Salty snack behaviors, by age, December 2017

Microwave popcorn may be ready for reinvention
Figure 30: Salty snack attitudes, December 2017

Heaviest snackers prioritize taste, but want healthy options too
Figure 31: Salty snack attitudes, by repertoire of salty snacks purchase, December 2017
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Many similarities across types, with a few key exploitable differences

Meat snacks could capture stress relief

Opportunity for popcorn to strengthen on-the-go consumption

Pretzels not uniquely associated with any use occasion
Figure 32: Correspondence Analysis – Salty snack occasion consumption, December 2017
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