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"Taking pictures or videos is no longer something people
do to record events or as a hobby, but is something that’s
woven into their daily lives. Photos and videos are used for
capturing a special moment, beefing up your social media
profile, or as a quicker means of communication than a
text message."

- Matt King, Category Director, Technology and
Media Research
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Figure 58: Online activities done in the last three months on a smartphone (source data), June 2017-June 2018
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Mobile gaming gets serious
More AR arrivals
Figure 61: Harry Potter Wizards Unite AR game online placeholder, September 2018
Messaging and social platforms want to help people manage their lives...
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Fake news and social media manipulation continue to make headlines
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Everyday people and the “selfie generation”
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Painting a positive picture

Digital cameras still have a role to play
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