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“Although financial data being stolen is people’s biggest
# single online security and privacy concern, nearly one in 10
- people rank personal information being used by brands for
advertising as their top concern, and a similar proportion
‘ cite government tracking, which is a powerful indication of
how people feel about this type of ‘intrusion’.”

— Matt King — Category Director, Technology and
Media Research
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New consoles should make for a merry Christmas
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More affordable devices coming on-stream...
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...while Sky sounds out the hardware market
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Financial security the biggest concern, but some are more protective of their privacy
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Reaching older internet users through education

Younger people place more importance on privacy
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Figure 80: Ranking of selected privacy-related issues as top online security and privacy concern, by age, June 2017

Digital natives are the most conscious of their digital footprint
Global attacks put ransomware on the radar
Antivirus use on computers falls and is seen as less necessary on smartphones and tablets

Two steps in the right direction

Appendix - Data Sources, Abbreviations and Supporting Information

Data sources

Abbreviations
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