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"Driven by the perception of fish and shellfish as healthy

5 alternatives to red meat and poultry, sales of fish and
shellfish should grow slowly between 2016-21 to reach

$18.3 billion."

- William Roberts, Jr, Senior Food & Drink Analyst

This report looks at the following areas:
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e After strong growth, stagnant growth should begin to rebound RE PO RT NOW
e Shelf-stable suffers
e Allergy concern impact, but may be overblown
VISIT:
Millennials, Hispanics, and households with children are most likely to buy, especially fresh. Wild- Sto re.m | nte| .COm

caught traits appear to be of particular interest, and buoyed by communicating the flavor and

nutritional benefits of flash freezing, as well as a typically lower cost, frozen is forecast to grow during
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Men, fathers more likely to consume shellfish
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Health factors strongly, but taste compels most consumption
Figure 41: Reasons for consumption, August 2016
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Health benefits appear relatively lost on older consumers
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Figure 43: Reasons for consumption, by parental status (presence of children under 18) by gender, August 2016

Taste, health factor prominently across the country’s regions
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Figure 52: Purchase of fish/shellfish, by generation, August 2016

Price appears a significant factor in purchase decision
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Figure 54: Purchase of fish/shellfish, by Hispanic origin, August 2016
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Supermarkets face growing threat from mass, club
Figure 55: Purchase location, August 2016

Supermarkets lead purchase locations, while men more likely to frequent specialty shops
Figure 56: Purchase location, by gender, August 2016

Specialty store appeal to Millennials
Figure 57: Purchase location, by generation, August 2016

Rapid delivery could expose more consumers to greater varieties
Figure 58: Purchase location, by repertoire of purchase of fish/shellfish, August 2016

Fresh resonates with Hispanics in choosing purchase location
Figure 59: Purchase location, by Hispanic origin, August 2016

Important Fish Attributes

Possible consumer confusion over fish sources
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Figure 60: Important fish attributes, August 2016

Millennials motivated by health factors in fish
Figure 61: Important fish attributes, by generation, August 2016

Hispanics seeking health in all fish types
Figure 62: Important fish attributes, by Hispanic origin, August 2016

Important Shellfish Attributes

Factors consistent for frozen and fresh shellfish purchase
Figure 63: Important shellfish attributes, August 2016

Vitamin/mineral content compels men slightly more
Figure 64: Important shellfish attributes, by gender, August 2016

Generational concerns shift somewhat between fresh and frozen shellfish
Figure 65: Important shellfish attributes, by generation, August 2016

Free-from claims may well inspire Hispanic shellfish consumers
Figure 66: Important shellfish attributes, by Hispanic origin, August 2016

Increasing Purchase

Source information could boost purchase
Figure 67: Factors to increase purchase, August 2016

Family packs appeal to Millennials
Figure 68: Factors to increase purchase, by generation, August 2016
Figure 69: Factors to increase purchase, by parental status (presence of children under 18) by gender, August 2016

For frozen, free-from claims may convey a degree of fresh
Figure 70: Factors to increase purchase, by repertoire of purchase of fish/shellfish, August 2016

Multipack development could appeal to category loyalists
Figure 71: Factors to increase purchase, by repertoire of purchase of fish/shellfish, August 2016

Artificial-free options resonate with Hispanics
Figure 72: Factors to increase purchase, by Hispanic origin, August 2016
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Figure 76: Total US retail sales and forecast of frozen fish and shellfish, at inflation-adjusted prices, 2011-21

VISIT: store.mintel.com
BUY THIS CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

RE PO RT NOW Americas +1 (312) 943 5250 | China +86 (21) 6032 7300

APAC +61 (0) 2 8284 8100 |
EMAIL: reports@mintel.com



http://reports.mintel.com//display/store/748095/
mailto:reports@mintel.com

MINTEL

Fish and Shellfish - US - November 2016

e The above prices are correct at the time of publication, but are subject to
Report Price: £3277.28 | $3995.00 | €3641.38 B

Figure 77: Total US retail sales and forecast of shelf-stable fish and shellfish, at inflation-adjusted prices, 2011-21
Figure 78: Total US retail sales of frozen/shelf-stable fish and shellfish, by channel, at current prices, 2011-16
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Figure 80: US sales of frozen/shelf-stable fish and shellfish through other retail channels, at current prices, 2011-16
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Figure 81: MULO sales of fresh fish and shellfish, by leading companies and brands, rolling 52 weeks 2015 and 2016
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Figure 83: MULO sales of shelf-stable fish and shellfish, by leading companies and brands, rolling 52 weeks 2015 and 2016
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