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“New product innovations in the sector such as prams and
pushchairs with lighter frames and baby monitors with
video and Wi-Fi have helped to drive growth in the nursery
and baby equipment market, as renewed consumer
confidence among parents incentivises higher spending.”
— Tamara Sender, Senior Retail Analyst

This report looks at the following areas:

BUY THIS

< How has the market performed? R EPO RT N OW
= What can specialist retailers do to drive purchasing of nursery and baby equipment?
= What are the opportunities for growth in the sector?
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The nursery and baby equipment market grew in 2015. The market has benefited from an improving store. minte| .Ccom
economic climate, new i-Size regulations on car seats and lots of new product innovations particularly
in the prams/pushchairs and safety categories.
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While specialists retain the largest share of the market, they have seen their proportion of sales in the EMEA
sector decline as the main players have struggled. Online-only retailers, in particular Amazon, are +44 (O) 20 7606 4533
stealing market share as consumers look to hunt down the best prices online.
Online stands out as the preferred channel overall to help when shopping for nursery and baby Brazil
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Brand attitudes: Mamas & Papas is seen as worth paying more for
Figure 26: Attitudes, by brand, December 2015

Brand personality: Mothercare suffers from an unappealing image
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Figure 30: User profile of Mamas & Papas, December 2015
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Graco needs to increase exposure
Figure 32: User profile of Graco, December 2015
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Mothers are the main buyers

Figure 33: Items of nursery and baby equipment purchased for children aged 0-4, November 2015
Seven in ten buy new car seats
Pram versus baby travel system

C1s buy most items
Figure 34: Repertoire of items of nursery and baby equipment purchased for children aged 0-4, November 2015

Statements Related to Nursery and Baby Equipment

80% receive items as gifts
Figure 35: Agreement with statements about nursery and baby equipment, November 2015

Older parents receive second-hand items

Engaging fathers
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Specialists most popular among ABs
Supermarkets shoppers are drawn to low prices

Figure 36: Retailers where nursery and baby equipment was bought from, November 2015
High levels of online purchasing

Repertoire

Figure 37: Repertoire of retailers where nursery and baby equipment was bought from in-store, November 2015

Figure 38: Repertoire of retailers where nursery and baby equipment was bought from online, November 2015

Factors Influencing Purchases

Low prices most important factor
Figure 39: Most important factors when choosing which retailer to buy from, November 2015

ABs look for wide choice of brands and good delivery

Older parents look for staff expertise

Preferred Method of Shopping for Nursery and Baby Equipment

Online is the preferred method of shopping
Figure 40: Preferred method of shopping for nursery and baby equipment, November 2015

Getting advice online

Stores used to compare quality

Attitudes towards Nursery and Baby Equipment

Online seen as cheapest option
Figure 41: Agreement with statements about nursery and baby equipment, November 2015

Convenient products
ABs drawn to well-known brands

Fathers prefer products with latest technology
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