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"Overall sales are expected to continue gradually upward,
as dark spirits add some growth through trending

consumer interest – particularly the straight and Irish
whiskey and brandy segments – while white spirits see
small but positive growth. Opportunities exist for each

dark spirits segment through innovation, particularly with
greater flavor complexity and variation."
- Elizabeth Sisel, Beverage Analyst

This report looks at the following areas:

• Modest category growth
• More consumers drink white spirits
• Rum struggles

This report includes dark spirits sold for home preparation and/or consumption. The following types of
dark spirits are analyzed:

• Whiskey/whisky, which includes the following subsegments:
• Canadian whisky
• Straight American whiskey, including bourbon and unaged white whiskey (also known as

moonshine; the report covers legally sold, unaged white whiskey marketed as moonshine,
not the illegally made varieties often associated with the term in various regions of the
US)

• Scotch whisky
• Blended American whiskey
• Irish whiskey
• Dark/black, golden/amber, and spiced rum
• Brandy, which includes Cognac and Armagnac

Market size and forecast data includes both white/light and dark rums. The forecast data displayed in
Figures 7-9 are the same as the forecast data displayed in the “Market Size and Forecast” section in
Mintel’s report White Spirits – US, October 2015.

Mintel consumer data focuses on consumer attitudes and behaviors toward dark rum only. Attitudes
and behaviors toward white/light spirits are included in Mintel’s report White Spirits – US, October
2015.
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Majority intermediate dark spirits drinkers
Figure 44: Dark spirit experience level, September 2015

Who is the advanced dark spirits drinker?

Who is the intermediate dark spirits drinker?
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Kentucky bourbon, Tennessee whiskey most popular
Figure 49: Dark spirits consumption – Whiskey/whisky, by demographics, September 2015

Opportunities with advanced, intermediate drinkers
Figure 50: Dark spirits consumption – Whiskey/whisky, by experience level, September 2015

With soda preferred way to drink whiskey/whisky
Figure 51: Drink form – Whiskey/whisky, September 2015

Figure 52: Drink form – Whiskey/whisky, by demographics, September 2015

Figure 53: Drink form – Whiskey/whisky, by experience level, September 2015

34% of consumers aged 22+ drink rum
Figure 54: Dark spirits consumption – Rum, by demographics, September 2015

Advanced, intermediate drinkers are heavy rum consumers
Figure 55: Dark spirits consumption – Rum, by experience level, September 2015

With soda preferred way to drink rum
Figure 56: Drink form – Rum, September 2015

Figure 57: Drink form – Rum, by demographics, September 2015

Figure 58: Drink form – Rum, by demographics, September 2015

More than one quarter drink brandies
Figure 59: Dark spirits consumption – Brandy, by demographics, September 2015

Advanced drinkers heaviest brandy consumers
Figure 60: Dark spirits consumption – Brandy, by experience level, September 2015

Neat/straight preferred brandy drink form
Figure 61: Drink form – Brandy, September 2015

Figure 62: Drink form – Brandy, by demographics, September 2015

Experience Level

Dark Spirits Cross-consumption

Whiskey/Whisky Drinkers
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Brandy Drinkers
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Figure 63: Drink form – Brandy, by demographics, September 2015

Interest in fruit, barrel flavor development
Figure 64: Consumption and interest in dark spirit flavors, September 2015

Age, gender drives flavored dark spirits consumption, interest
Figure 65: Flavors – Currently drinking, by demographic, September 2015
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Advanced drinkers consume greatest flavor variety
Figure 68: Flavors – Currently drinking, by experience level, September 2015

Figure 69: Flavors – Interested not drinking, by experience level, September 2015

Figure 70: Flavors – Not interested not drinking, by experience level, September 2015

Dark spirits consumers look for familiarity, experiences
Figure 71: Attitudes, by demographics, September 2015

Consumers look beyond age and heritage, consider ingredient labels
Figure 72: Behaviors, by demographics, September 2015

Advanced drinkers introduce others to new dark spirits
Figure 73: Attitudes, by demographics, September 2015
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Millennials shop at a variety of locations
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Online retail opportunity with advanced drinkers
Figure 76: Purchase location, by experience level, September 2015

Consumer age drives pricing preferences
Figure 77: Price preference, by demographics, September 2015

Intermediate drinkers split between premium, mid-range pricing
Figure 78: Price preference, by experience level, September 2015

Age, alcohol content important dark spirits attributes
Figure 79: Dark spirits attributes, September 2015

Figure 80: Dark spirits attributes, by demographics, September 2015

25% find straight whiskey/whisky important to their purchase
Figure 81: Whiskey/whisky attributes, September 2015

Advanced drinkers pay attention to details
Figure 82: Attributes, by experience level, September 2015
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