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“The salty snacks category continues to propel forwards.
While some remain concerned about the nutrition and

ingredients of these items, consumers also acknowledge
there are healthier options on the market. Despite these

concerns, taste and treating oneself are large purchase
drivers, highlighting consumers’ preference for balancing

both health and indulgence.”
– Amanda Topper, Food Analyst

This report looks at the following areas:

• How will increased snacking occasions impact the category?
• What impact do health concerns have?
• What motivates consumers to buy salty snacks and how can this create new opportunities

for the category?

The salty snacks category grew and is expected to grow from 2014-19, benefiting from the increase in
Americans snacking more often. While some remain concerned about the ingredients and nutritional
value of salty snacks, others agree healthier options are available. Taste and indulgence are main
purchase drivers, highlighting consumers’ desire to treat themselves, despite interest in BFY (better-
for-you) snacks. As other food and beverage categories enter the snacking space, manufacturers must
promote the unique benefits of their products, including their variety of flavors and formats,
convenience, taste, and affordability.

Mintel here provides a comprehensive analysis of the following factors that have the greatest potential
to impact the category’s performance:

• Market drivers for the category including understanding consumers’ motivations for
purchasing salty snacks and how those motivations differ by snack type.

• The role of health in the category and consumer health concerns related to these
products, as well as key product attributes consumers look for when purchasing salty
snacks.

• Opportunities for category growth including playing into the snacking and portability
trend, and meeting consumer demand for BFY items, while also allowing them to indulge.

• Consumer behaviors and attitudes related to salty snacks, including consumption habits,
nutritional concerns, and purchase behavior.
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Figure 17: Total US retail sales and forecast of pretzels, at current prices, 2009-19
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Organic sales grow 12% from 2012-14
Figure 21: Natural supermarket sales of organic popcorn, pretzels, and puffed snacks, by segment, at current prices, rolling 52 weeks
2012 and 2014

Gluten-free salty snack sales grow 66%
Figure 22: Natural supermarket sales of gluten-free* popcorn, pretzels, and puffed snacks, by segment, at current prices, rolling 52
weeks 2012 and 2014

Non-GMO popcorn sales grow 208% in natural supermarkets
Figure 23: Natural supermarket sales of non-GMO popcorn, pretzels, and puffed snacks, by segment, at current prices, rolling 52
weeks 2012 and 2014
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Figure 34: Salty snack product launches, by private label, 2009-14*

Health claims increasingly prevalent
Figure 35: Salty snack product launches, by top 10 claims, 2009-14*

Spicy and indulgent flavors keep snacking fun

Skinny and mini
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Emotional needs mainly driving salty snack purchases
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Younger consumers looking for convenient, portioned packaging
Figure 42: Important attributes when buying salty snacks, by age, October 2014

Households with children prefer variety packs, individual portions
Figure 43: Important attributes when buying salty snacks, by presence of children in household, October 2014
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Flavor options a key driver for pretzels, popcorn purchases
Figure 44: Important characteristics when buying salty snacks, October 2014

iGeneration/Millennials look for a variety of popcorn flavors
Figure 45: Important characteristics when buying salty snacks – Popcorn, by generations, October 2014

Men prefer sweet and salty, spicy cheese snacks
Figure 46: Important characteristics when buying salty snacks – Cheese-flavored snacks, by gender, October 2014

Key points

Younger consumers’ snacking habits vital to category growth
Figure 47: Behaviors related to salty snacks, by age, October 2014
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Figure 55: Salty snack clusters, October 2014

Group one: Savvy Snackers

Demographics

Characteristics

Opportunities

Group two: Seldom Snackers

Demographics

Characteristics

Opportunities

Group three: Sensible Snackers

Demographics

Characteristics

Opportunities

Cluster characteristic tables
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Figure 61: Behaviors related to salty snacks, by target clusters, October 2014

Attitudes toward Salty Snacks
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Consumer Segmentation
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Figure 62: Agreement with attitudes toward salty snacks – Any agree, by target clusters, October 2014

Cluster demographic table
Figure 63: Target clusters, by demographics, October 2014

Cluster methodology

Figure 64: Household purchase of salty snacks, October 2014

Figure 65: Household purchase of salty snacks, by age, October 2014
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