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“Consumers are becoming more sensitive about their
online identity, with high-profile security lapses causing
them to question companies’ ability to keep their data
safe.”

— Paul Davies, Senior Leisure and Technology
Analyst

This report looks at the following areas:
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replicate the pace of innovation displayed in the smartphone market.

This report examines the trends in consumer technology and digital media in the UK, looking at Brazil

changes in device ownership over the past three months and consumers’ purchasing intentions. Next 0800 095 9094

the report looks at changes in online activity and analyses what industry developments are driving
these changes.
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consumers’ concerns about using online sites and services, and look at some of the measures they take
in order to protect themselves from these issues.
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Only a fifth of mobile users are unable to connect
Figure 28: Personal ownership of mobile phones, by phone type, November 2014
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Figure 29: Personal ownership of mobile phones, by age, November 2014

Internet Access

Key points
Devices used to access the internet

Less than half of smart TV owners have recently connected
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Urban professionals use the most methods
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On any device
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Messaging apps look to cash-in by integrating payment facilities
Online activities by device
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High earners enjoy sharing their experiences
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Key points

Online security and unwanted information-sharing is a major concern
Figure 41: Concerns relating to online data/security, November 2014

More than four fifths of consumers take measures to increase security
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Figure 42: Online security services installed/used in the last 12 months, November 2014

Consumers becoming more reticent to hand over financial data
Figure 43: How prepared consumers are to enter credit/debit card details online, 2012 and 2013

Opportunity to convert more of the concerned
Figure 44: Online security services installed/used in the last 12 months, by concerns relating to online data/security, November 2014

Older consumers more likely to take security precautions
Figure 45: Online security services installed/used in the last 12 months, by age, November 2014
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Ownership of consumer technology products

Televisions
Figure 47: Household ownership of televisions in France, Germany, Italy, Spain and the UK, November 2014/January 2015

Figure 48: Number of televisions in household in France, Germany, Italy, Spain and the UK, November 2014/January 2015

Computers and e-readers

Figure 49: Household ownership of computers and e-readers in France, Germany, Italy, Spain and the UK, November 2014/January
2015

Mobile phones
Figure 50: Personal ownership of mobile phones in France, Germany, Italy, Spain and the UK, November 2014/January 2015
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