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“lronically, given that it might be expected to be more
difficult to find local/regional news for free than it would
be to find national news for free, there appears to be more
resistance among consumers to paying for local/regional
online content than for national content.”

— Michael Oliver — Senior Leisure and Media
Analyst
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This report examines the current status of the regional newspapers market, including both print sales
volumes and digital user numbers, as well as how print sales are divided between the different types of
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Figure 62: Attitudes towards local/regional newspapers, December 2013
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