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This report looks at the following areas:

= Scratch-cooking continues to pose a threat to cooking sauces
= Interest in wider ranges in chilled sauces
= Reliance on established occasions hamper stocks

Ambient wet cooking sauces continue to dominate the market, however, the sales decline witnessed in
2013 is estimated to continue in 2014. The lacklustre performance of the pasta market and the warm
weather seen through much of 2014 have likely curbed demand.

The market faces intense competition from scratch cooking. A quarter of people cook sauces from
scratch at least once a week, the interest fuelled by perceptions of scratch-cooked sauces as better for
you and tastier than shop-bought ones. It remains to be seen whether the recipe base products
entering the market in 2014 can win over scratch cooks with their proposition of convenience,
transparency and scope to tailor the dish.

While stocks and gravy remain menu staples, only a minority of users use stocks in multiple ways.
Given Brits’ love of variety and newness on their menus, a reliance on traditional uses puts the
segment in a potentially risky position. The interest among younger consumers in stocks made for
ethnic dishes and gravies made for foods other than roasts or sausages suggests scope for NPD (New
Product Development) to support usage.

DID YOU KNOW?

more holistic view of this market

“Although chilled cooking sauces are an established part of
the market, their use continues to lag behind that of
ambient ones. While the price premium of chilled sauces is
curbing uptake, lack of variety in the segment, heavily
geared towards pasta sauces, also seems to play a role.”

— Colette Warren, Food and Drink Analyst
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Figure 33: Selected companies and brands in the UK cooking sauces, stocks and gravy market, 2014
AB World Foods
Blue Dragon — Product range and innovation
Patak’s — Product range and innovation

Levi Roots — Product range and innovation

BUY THIS VISIT: store.mintel.com

CALL: EMEA +44 (0) 20 7606 4533 | Brazil 0800 095 9094

REPORT NOW Americas +1 (312) 943 5250 | APAC +61 (0) 2 8284 8100

EMAIL: reports@mintel.com

reports.mintel.com © 2015 Mintel Group Ltd. All Rights Reserved. Confidential to Mintel.


http://reports.mintel.com//display/store/679704/
mailto:reports@mintel.com

MINTEL

Cooking Sauces, Pasta Sauces and Stocks - UK - January 2015

e The above prices are correct at the time of publication, but are subject to
Report Price: £1750.00 | $2834.04 | €2223.04 B

Meena’s — Product range and innovation
Symington’s

Ragu

Chicken Tonight — Product range and innovation
Mars

Dolmio

Uncle Ben’s

Seeds of Change

Premier Foods

Sharwood’s

Homepride

Loyd Grossman

Bisto

OXO

Unilever

Knorr

Colman’s

Bovril

Bertolli

Brand Communication and Promotion

Key points

A 27% decline in cooking sauce adspend over 2010-13
Figure 34: Advertising expenditure in the cooking sauces, stocks and gravy market, by product category, 2010-14

Figure 35: Share of advertising expenditure in the cooking sauce market, by company, 2012-14*

Mars ends spend on Dolmio Lasagne to make way for new Recipe Bases
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Unilever and Premier Foods continue to dominate adspend in gravies and stocks
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Brand recommendation
Figure 46: Recommendation of selected brands in the cooking sauces, pasta sauces and stocks sector, October 2014

The Consumer — Usage of Cooking Sauces, Stocks and Gravy
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A quarter of people cook sauces from scratch at least once a week

Figure 47: Frequency of usage of cooking sauces, September 2014
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Figure 48: Types of stocks and gravy used in the last six months, September 2014

The Consumer — Factors Influencing Purchase of Cooking/Pasta Sauces
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Natural ingredients drive product choice
Figure 49: Factors influencing purchase of cooking/pasta sauces, September 2014
Low-sugar and -salt claims spark marked interest
High-fibre and -protein claims appeal to a minority

Microwaveable packaging is a low priority for many

The Consumer — Attitudes towards Cooking/Pasta Sauces

Key points

Taste and health remain key concerns in cooking sauces
Figure 50: Consumer attitudes towards cooking/pasta sauces, September 2014

Figure 51: Consumer attitudes towards cooking/pasta sauces, September 2014

High interest in low-calorie sauces is poorly met
Recipe bases can woo on health and taste
Texture enhancement can add value

Chilled cooking sauces seen as lacking variety

A third think traditional ingredients are worth paying more for

The Consumer — Attitudes towards Stocks and Gravy

Key points
Ethnic stocks spark minority interest

Figure 52: Consumer attitudes towards stocks and gravy, September 2014
Scope for gravies for less traditional dishes

Less than a third use stocks in multiple ways

Appendix — Market Size and Forecast

Figure 53: UK retail value sales of cooking/pasta sauces, stocks and gravy, 2009-19
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Figure 55: UK retail value sales of cooking/pasta sauce, stocks and gravy, 2014-19
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Figure 56: UK retail value sales of cooking/pasta sauce, 2014-19
Figure 57: UK retail value sales of stocks, 2014-19
Figure 58: UK retail value sales of gravy, 2014-19
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