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“Tablets are now in half of homes in the UK, despite
arriving on the market in their current form just four years
ago. Yet people are still just as likely to be in the market for

a new laptop, as many remain reluctant to perform
complex and work-oriented tasks on a smaller handheld
device."

— Paul Davies, Senior Leisure and Technology
Analyst

This report looks at the following areas:
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investing in a top-end PC. As a result, low-cost Chromebooks could defy the overall decline in the wider
laptop market in years to come.
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buy from and look at consumers’ attitudes towards digital advertising.
This edition of Digital Trends features a ‘trending topic’ that focuses on the internet of things — as we Brazil
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one of these products — as we analyse people’s attitudes towards smartwatches.
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Figure 119: Agreement with the statement ‘I would be willing to give brands that | like access to my ‘real-time’ location to receive
more relevant offers’, by demographics, April 2014

Figure 120: Agreement with the statement ‘I would be willing to pay in order to remove advertising from my social networking feed/
page’, by demographics, April 2014
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