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“Adding more treat elements such as cocktails and drinks
flights can help venues enhance their special-occasion
proposition and help to drive footfall for higher-spending
occasions. Alternatively, launching more products
facilitating regular purchase such as takeaway coffee and
morning goods allows brands to further exploit their image
as providing everyday value.”

— Helena Spicer, Senior Foodservice Analyst

This report looks at the following areas:

BUY THIS

= Opportunities for pubs to embrace their everyday meal image, or alter it REPORT NOW
= Pubs need to target specific consumer groups and dining occasions
= Building on the current popularly of pubs amongst the under-25s

VISIT:
The face of the pub industry has changed considerably in recent years, with long-term declines in store. mintel .Ccom
alcohol consumption affecting pub visits and driving operators towards focusing on their food offering
to reduce their vulnerability to drinking trends. Now the share of pub visitors who think it important
that pubs offer high-quality food surpasses those who think that pubs/bars are an important part of the CALL
community. Brands continue to be refined with an increased focus on specific targeting in order to EMEA
avoid the pressurised middle ground. +44 (O) 20 7606 4533
Operators are increasingly tapping into all-day dining opportunities by expanding the number of meal
occasions they cater to. Americanisation of menus has also continued as has the expansion of world Brazil
cuisine on pub menus as operators look to ensure that they are meeting demand for something 0800 095 9094

different to in-home meals.
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Access Anything, Anywhere
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Figure 26: Pub restaurant brand personality — Micro image, December 2013
Brand experience
Figure 27: Pub restaurant brand usage, December 2013
Figure 28: Satisfaction with various pub restaurant brands, December 2013
Figure 29: Consideration of pub restaurant brands, December 2013
Figure 30: Consumer perceptions of current pub restaurant brand performance, December 2013

Brand recommendation
Figure 31: Recommendation of selected pub restaurant brands, December 2013

Frequency of Visiting a Pub

Key points

Nearly half of UK adults visit a pub for a meal about once a month
Figure 32: Frequency of visiting a pub/bar for a drink or to eat in, February 2014

Figure 33: Frequency of visiting a pub/bar for a meal, 2010, 2012, 2013 and 2014

Highlighting dishes not just deals

Grandparents’ Day motivates family pub visits for Orchid

Engagement with Pubs

Key points

Opportunity for pubs to use technological advancements to make personal recommendations more likely to translate into direct sales
Figure 34: Actions and engagement with pubs, February 2014

Technological developments

Online bookings

Online ordering

‘Push’ marketing

Engaging the young on social media

Online engagement
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Key points
Using drinks ranges to elevate the pub dining experience
Figure 35: Attitudes towards pub catering, February 2014
Pubs lack special-occasion appeal
Drinks can help venues build differentiation
Offering more unique dining experiences appeals to a large minority
Stimulating sales of add-ons through menu innovation
New starters and sides look to boost spend

Desserts need differentiation to appeal

Pub Menu Enticements

Key points

Balancing interest in ethnic flavours with demand for British pub classics
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Figure 36: Pub menu enticements, February 2014

Differentiation from at-home meals remains in high demand
Ethnic dishes appeal in a pub

Pub classics still rule
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Appendix — Pub Menu Enticements

Figure 66: Pub menu enticements, February 2014

Figure 67: Most popular pub menu enticements, by demographics, February 2014

Figure 68: Next most popular pub menu enticements, by demographics, February 2014
Figure 69: Pub menu enticements, by most popular pub menu enticements, February 2014

Figure 70: Pub menu enticements, by next most popular pub menu enticements, February 2014
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