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Younger web users are still far more socially and entertainment-
focused and older users retain more basic, information-oriented
habits. However, as major sites such as Facebook and YouTube
expand to embrace a mainstream audience, the web habits of all
users are growing more sophisticated.

This report explores current usage patterns of the internet for
leisure purposes as well as how the web is used for booking leisure
experiences. The report includes an examination of developments
in broadband connectivity, macroeconomic and demographic
factors, current areas of online leisure innovation and a detailed
analysis of when and how people browse for leisure, what people
do online and attitudes to the leisure internet.

The three most popular online leisure activities are reading the news,
social networking and information research/reference, each carried
out by over six in ten adult internet users over the past three months.
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