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The market for televisions is made up of very competitive
players, which have driven innovation. However, the
recession has meant that those willing to pay a premium for
the latest technology are harder to come by — replaced by
shoppers who are increasingly fixated on price.

. How has the recession impacted on sales and market
values?

. What are the underlying trends in the market that
could help TV sales?

. How are big screen televisions faring against sales of
smaller screens?

. Where do consumers buy new TVs? Is the high street

really losing out to online?

. Who is still prepared to buy the latest TV equipment,
regardless of the cost?

. Who makes the TV buying decisions in the
household?

. What functionality do buyers look for in a new set?
What motivates buyers?

. Why is LCD technology doing so much better against
Plasma?

. What will be the impact of OLED technology? When
will it go mass market?

This report examines the market for colour TV sets retailed in
the UK including TVs that include a combined video/DVD.

Mintel Oxygen isn't just another source for
market research data - it's your business guide
towards successful growth and profitability.

*  Opportunities and risks

*  Product innovation

* Brand analysis

+  Consumer trends

+  Company profiles and analysis

*  News and commentary

+  Overviews, PowerPoint presentations,
Search function

*  Gain fresh market insight every day

«  Drive your business forward based on
consumer trends

«  Stand out in new business pitches

«  Support your decision-making

« Validate your approach with solid data and
expert opinion

«  Benchmark competitive activity

*  Monitor international developments

If you have any questions or require
further information, send an email to

oxygen@mintel.com or call us on
+44 (0)20 7606 6000.

oxygen.mintel.com



