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Digital Marketing in Automotive -
China

“As consumers become more and more discerning and
knowledgeable about cars, this increases the importance
of targeting the right group of consumers through
marketing. Mintel finds significant differences between
female and male consumers in the way they process car
information and how they act upon it.”
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SUVs - China

“Despite declined sales of SUVs, the ownership of SUVs
surged more than ten percentage points over 2017 to
2018. Consumer interest in buying SUVs, especially
mid/full-size SUVs, remains strong.”
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