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Luxury Retailing - International

“The luxury sector is in a key position to benefit from
growing environmental awareness and consumers
adopting more conscientious shopping behaviours, such
as buying fewer but better quality items and investment
pieces. Amid a raft of proposed legislation on
sustainability and supply chain transparency in Europe,
luxury companies can benefit ...

Ethical Retailing - France

"Businesses have a lot to think about when it comes to
the broad concept of ethical retailing, with issues
ranging from sustainability and efforts to counter
climate change to social aspects such as equality and
diversity. The current cost-of-living crisis has moved
these issues down the priority list for many ...

Ethical Retailing - Italy

"While there is certainly the potential for the retailing of
ethical product to be adversely affected by the ongoing
cost of living crisis, the onus is on retailers to
demonstrate to their customers that, by purchasing
ethical products, they can still find ways of saving
money, whether through products lasting ...

Ethical Retailing - Spain

"Concern for the environment and the cost-of-living
squeeze are coming together to boost ethical retailing in
Spain although consumers are not keen on paying more
for ethical products, challenging brands to provide
concrete, quantifiable certification to justify the higher
price. There are opportunities for retailers in budget-
focused sustainably-driven services like ...

Ethical Retailing - Europe

"With growing sustainability awareness ethical retailing
has emerged as one of the most dynamic areas of the
European retail landscape in recent years. Fuelled by
shifting consumer priorities, we are seeing ethical and
sustainability credentials and initiatives becoming ever
more important. To leverage the opportunities
presented retailers need to invest ...

Online Grocery Retailing - Spain

“With safety top of mind, the onset of the COVID-19
pandemic drove record numbers of people to shop
online for groceries in 2020. Three years later, and with
the worst of the crisis over, more than half (55%) of
Spanish consumers continue to shop for groceries
online, with the service ...

Online Grocery Retailing - Italy

“The online grocery retailing market in Italy has
continued to defy expectations, with the proportion of
consumers who say they do all or most of their grocery
shopping online having grown between the pandemic-
boosted year of 2020 and 2023. Additionally, those
most frequent online grocery shoppers say they are
shopping ...

Online Grocery Retailing - France

“Shopping online for groceries is well established in
France, but the sector is dominated by the ‘Drive’
click&collect model. The huge boost to demand from the
pandemic resulted in a diversification of options for
shoppers, with enormous expansion in the rapid
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delivery market. As the market recalibrates, home
delivery is ...
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