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Oral Hygiene - China

“The premiumisation trend continues to influence the
oral hygiene market with consumers’ awareness of oral
health in terms of both product usage and knowledge
accumulation sides. Electric oral care products not only
bring more advanced functional results, but also an
association with better life quality. TCM toothpaste
brands should keep ...
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Hair Colourants and Styling
Products - China

“While international brands still dominate, local brands
have started to emerge and gain attention through
online platforms. Consumers’ demand for safety and
health has given rise to competition based on education
around natural ingredients. Temporary hair beauty
products should leverage trends in the colour cosmetics
market, both in terms of ...
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Haircare - China

"The haircare category in China, though becoming more
saturated in terms of penetration, has maintained steady
growth in recent years, mainly driven by strong new
product launch activities that keep consumers engaged
and drive trading up. While consumers’ top hair
concerns and needs remain unchanged, eg anti-
dandruff, thereis a ...
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