MINTEL

March 2018

Consumers and the Economic
Outlook - Quarterly Update - UK

“People are still wary about the potential impact of
Brexit — particularly when it comes to the cost of living.
But people seem able to separate these macro-economic
concerns from their own personal financial situation.
Unemployment remains at record lows, and while
average wages are still increasingly more slowly than ...

Health Food Retailing - UK

“The health food specialists have capitalised on the
health and wellbeing trend but it hasn’t been easy as
supermarkets and online players have increasingly
muscled in on the market. The most important factor for
specialists is trust, both as a way to combat the threat of
the competition but also ...

Baby Food and Drink - UK

“With the income squeeze likely to further boost the
popularity of homemade food, it is imperative for
manufacturers to convince consumers that their
products are worth paying more for. Highlighting
ingredient provenance would help to project an image of
quality and transparency, much needed given parents’
low trust in brands ...

Cakes, Cake Bars and Sweet
Baked Goods - UK

“While this is a mature market in terms of overall usage,
most people do not treat themselves to cakes and sweet
baked goods that often, with scope for increasing
frequency of usage. A mixture of activity is needed to
appeal, as a broad spread of attributes are important to
people ...
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Pasta, Rice and Noodles - UK

“Convenience and value for money remain key strengths
for the category and should support the market if
inflation remains high and consumer incomes are

Online Grocery Retailing - UK

“The smallest and quickest-growing aspect of the
grocery market, online grocery is a sector that has seen a
vast number of innovations in the past year as it strives
to evolve to cater not just for big-basket supermarket-
style shops but also for smaller top-up-based shops.”

Brand Overview: Food - UK

“Expectations of brands and the categories they are in
key to consumer perceptions. Breakfast cereals are a
clear example of this. Health standards set by certain
brands impact upon the way in which other brands that
do not match up are viewed. Conversely, brands in treat
categories largely avoid being ...

The Leisure Outlook - Quarterly
Update - UK

“Although participation in many leisure activities
continues to grow there are areas of the market that may
begin to struggle if consumers begin to increase their
saving habits. There is a growing range of eating out
venues so pubs and restaurants need to stay innovative.”

— Helen Fricker, Associate ...

Food Packaging Trends - UK

"The spotlight on plastic packaging and its
environmental impact will be a key driver of change in
the food industry. Consumers’ expectations for
sustainable packaging are set to heighten demand for
alternative materials. Responding to the shifting
demographic backdrop is also vital, given the growing
number of small households and ...

Attitudes towards Healthy Eating -
UK

“The income squeeze coupled with the perceived
expense of healthy food has the potential to curb the
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squeezed. Meanwhile, encouraging new dish and cuisine
pairings for pasta, rice and noodles remains key to
establish new usage occasions and drive volume
growth.”

World Cuisines - UK

“Improved ranges, particularly in own-label and in
emerging cuisines, are providing a boost to sales. With
interest in emerging world cuisines still significantly
higher than current at-home eating though, a big
opportunity exists for further sales growth through
building familiarity with less widely eaten dishes. This
includes using promotions and ...
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Condiments and Dressings - UK

“Wider trends in the food market, such as consumers’
appetite for emerging cuisines, have impacted usage of
condiments/dressings. While this has hit sales of dish-
specific sauces, NPD in mayonnaise inspired by hot and
spicy flavours has re-energised the segment. Sizeable
interest in fermented condiments and a wider
availability of ...

Sugar and Gum Confectionery -
UK

“With volumes sales of sweets expected to continue to
fall, the onus is on companies to encourage trading up
within the category. The premium end of the market,
however, remains underdeveloped — despite strong
consumer demand — creating ripe opportunities for
innovation in this area. High quality ingredients,
sophisticated flavours ...

overarching healthy eating trend. However, it also opens
ripe opportunities for retailers to provide more support
for shoppers in making choices which are both healthy
and price savvy — doing so should promote ...

Crisps, Savoury Snacks and Nuts -
UK

“While enjoyment and indulgence play a key role in the
market, health considerations are also affecting it,
driving the growth in popcorn, nuts and meat snacks.
That half of savoury snack eaters deem snacks made
with pulses healthier than potato-based ones suggests
scope for further NPD here.”

— Anita ...
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